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Product information

H39
Product Name

OKF =20 2c2lAEg 500ML,

MZEAH=ESH)

manufacturer

OKF (EHOHDF 1.479 2, AME [HH| 35% M)

¢ MEY Product name :
2=z & ekl

AZE SAHHIS
Similar products on the

¢ HIZAF manufacturer :
E=ZzOZ

market

¢ SHE=DF EOHIOHA
1.9 7=

OFUEIAE =& el & SEN =

Date of consumer’s survey and numbers of respondents

Date of survey

202349 078 202 ~ 22 (3?2

g2 2% &

Number of respondents

442

=4 21

Analysis result

2HIXF 88 / Consumer type

==

Gender

male / female

10s / 20s / 30s / 40s+

13 % /319

78 /158 /108 / 129




KIZ =IO (1) / Product evaluation

&S J=XIRICH =K o4t ES0ICH =0 Ol J=CH
Strongy disagree Disagree Neutral Ages Strrondy agree
_ e
Eley s 9/ % 524/9% 2024 /45% 19%/43%
Package preference
AlAL & OlAt
. I H/ % 19/2% 9Y/20% 199/43% 15%/34%
Impression before eating
A& = EHIL ,
. I 19/ 2% 3 /7% 159 /34% 259 /57%
Evaluation after eating
ol I
H'.°'° °j+. o/ % 19/2% 7H/16% 1184/25% 259 /57%
Naming evaluation
AZH HOt
. . g/ % 2%/5% 4H/10% 149 /32% 24H/55%
Productivity evaluation
J= "ot ,
. ) H/ % 2% /5% 4H/10% 159 /34% 239 /52%
Price evaluation
HE =l (2) / Product evaluation
EHIELX! &/ ~e 1101 t= |
ClAtQ! ol A ol
Flavor Food 8t (Taste . .
(Package ( / ( ( ) (Naming) (Price) (Other)
. Scent) texture)
design)
arE 209l
e H/ % 39%/89% 42Y/95% 409/91% 36Y/82% 38%/86%
Satisfying factor
20 0l
. H/ % 5%/10% 2Y/5% 4 /9% 8H/18% 6H/14%
Unsatisfying factor
HetAE & AN SEE4A / Supplement and comprehensive analysis
AL HS JHZ0| 1.9982 UHl K-FOOD ELOItH 147R=2=2
e E=2/0HHE 35% M&otdl, OKF EEI KE XS TOP 1 2AXNEE JH& Gt2

|
HOIA=1D SNSE St Udel S22z Hif 243 =5,

&85 J& / Future plan

NS EL20ot

Product HOIAS QIAEIDE ES) k: 48 B
SNHEO JHOIAEE =& L S22 Sttt R4 =2
promotion plan
dlAll 28O =z 229 HAHL 20 E2 552 AMGHH, GIEE 22 4
recipe HIO s0HUE S22 200t HEDBSUHH AN Z AISH
application plan AE St AEAOl Bt X018 LIIESE ot




