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Analysis of Consumer’s survey
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Product information
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! AFQL DH A2
Product Name ShineMusket/ AFQ!I §

manufacturer
+ HIE&Y Product name :
Shine Musket/ EZ &
ANZE SAHES ¢ MIZAF manufacturer: China
Similar products on the
market
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Date of consumer’s survey and numbers of respondents

=& 0|2t
&l 2022.07.29
Date of survey
£ SEHA =
* 502
Number of respondents
=4 Z1

Analysis result

2HIXF 88 / Consumer type

= A =X =R =Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | 3t=27/ £=5SHIE/ J|Et ZE/01&

23/27 15/25/10 31/12/7




M= O} (1) / Product evaluation
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strongly Disagree Neutral Agree Strongly agree
disagree -
@ Z& Y 0% 5% 25% 70% 0%
@ EZZ T 0% 10% 20% 65% 5%
_ _ @ ZZE CXtQ! 0% 10% 25% 65% 0%
WIIX 8%
Package @ By 0% 5% 10% 85% 0%
reference
P ® A 10% 15% 30% 30% 15%
® Z3 /8= 0% 5% 35% 60% 0%
@ X Ed¥E= 0% 5% 25% 70% 0%
AA ® Ol A @ A= olar 0% 10% 25% 60% 5%
Impression @ =2 ola 0% 10% 30% 55% 5%
before eating ® s2s 0% 5% 25% 65% 5%
@ A2 0% 20% 10% 65% 5%
@ AN & Z0| 0% 5% 30% 65% 0%
A& = 8Ot | @ Az = =0 0% 5% 30% 65% 0%
Evaluation
after eating | @ &2 20 0% 0% 20% 70% 10%
® =292 0% 0% 25% 75% 0%
® &l oF M 0% 10% 15% 70% 5%
@S 5% 20% 20% 55% 0%
Hiolg &ot @ Il 0% 15% 20% 65% 0%
Naming
evaluation ® elzy 5% 20% 15% 55% 5%
@ HE T 0% 10% 15% 75% 0%
(Ol 0% 0% 45% 45% 10%
@ &= 0% 10% 65% 25% 0%
® ot=E= 0% 10% 50% 40% 0%
434 8ot @ 704 oS 0% 15% 30% 55% 0%
Productivity -
evaluation | © X=% sss 0% 5% 45% 50% 0%
® SIEHA 0% 0% 20% 0% 80%
@ XE 0% 5% 20% 75% 0%
oA HST 0% 5% 20% 75% 0%
JIA EI} Price evaluation 0.7% 8% 27% 59% 5.3%




MIZ O} (2) / Product evaluation

ﬁ”;'ff: /A A2 Hola 24 o
el (Flavor/ (Food ot (Taste) ; l.o P.—. 1 &l
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
e 0% 10% 20% 60% 10% 0% 0%
Satisfying factor
=0E 0l
E. . 5% 5% 5% 0% 20% 45% 20%
Unsatisfying factor
Sds AHM / Preferred age range
20s 30s 40s +
=St olelelele|olelelelse| ole|ele]s
Age range
0% | 10% | 10% | 5% | 5% | 15% | 20% | 5% | 10% | 0% | 10% | 0% | 5% | 5% | 0%
OFF= S0 U £ ot 80| 4 & = =
08 ¥ =24 Eooiof WDt g0l | Eetn oin | XS UL 22 EE
reason & analysis | 0101 EACH T2l AL 22 O0SO0l | Tgo jaoe =0
Jb2401 HIMCE. =L -

&S JHAW / Preferred price range

A
r=0 $12 ( 50% ) $35 ( 35% ) $25 ( 15% )
Price range
oo g wn | WO EH L gm0 v sot | ol o0l he
e ey o 0l JrHolls mMo5ln ZE0HD
reason & analysis O JtAO0IH Xt== ! M2EH}
TOHSFUCE. Ter= e =




K% . —
2 B 0 =
= 2 2 R <+ .
© 2 Ho Tz un I
@ K < inj0
= HiD b iy muu_
@ e o o | WD
3 1 0 i |
= I
© &l S = S oy O <k
a _ TS a0 B oo
£ - b 140 __ 0l H ar
o <H wl ol &r %o
© Ul u Wy (D%
© R I+ = S M= oz .U
c = © [ o
© < 70 a ~ ol
1l - UL o k2
= 5 ar < o o~ 1
o - < 5 Mo
[m] v I +— — - &
2l 2 | 2 w3 | |E|| Bp fnE
[s! o0 &2 = = =
Q _lu_ L = ~ — —_ ~
Q [ x 0J 10 70 o% G M =
@ & = = O iof of ot | m 3 g
— X ol " % = Ok ok - & A I_LM
Ir M 0l o S o ~D ol = °
I % o3 5™ || Im |T¥=r
oD - & zr JIJ o S KOy 5
ki0 KF 4w olgy | R WS K
L — el el
= -, S _.A ol < 53 3l o S K
30 .
oK _
- e C I_In_
0 i Mo w > _a S =
M HI RV e w._ .w c W o <
ol X B ™ waS | WSS
H = . = S8 | -2 ®
<] (- = o & € M =
L




