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Analysis of Consumer’s survey

O HIAE HIS 38
Product information

H3H e '
Product Name oA =2 / Mandarin
HEAH(F=ZELA) = O OB )

manufacturer
+ HIE&Y Product name :

Mandarin/ 2

ANE SAHIE
Similar products on the
market

¢ HIZAF manufacturer: Russia

o SR THONOFZ:14.000/F

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

=& D2t
2022.07.29
Date of survey
A2 29X &
& =\ 500
Number of respondents
24 A

Analy8|s result

2HIXF &8 / Consumer type
A4 = =X4 FR Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | ot=27/ +=SHE/ JIEt ZE/01&
16/34 10/30/10 20/20/10 25/25




MIZ O} (1) / Product evaluation

ol O¥X

o J&X 2E e
i ot oIc i Quc
strongly Disagree Neutral Agree Strongly agree
disagree -
@ Z& Y 5% 5% 50% 40% 0%
@ Z& Mz 10% 10% 55% 20% 5%
_ _ @ EZE CIXel 0% 10% 60% 25% 5%
WIIX 5%
Package @ By 5% 5% 80% 10% 0%
reference
P ® A 10% 15% 35% 25% 15%
® Z3 /8= 0% 5% 65% 30% 0%
@ 81X Edc= 0% 5% 70% 25% 0%
A& ® Ol A @ A= olar 0% 10% 60% 25% 5%
Impression @ =2 ola 0% 10% 55% 30% 5%
before eatin
2 ® s2s 10% 20% 40% 25% 5%
@ Al 5% 20% 35% 30% 10%
@ AN & Z0| 0% 5% 65% 30% 0%
A& = 8t | @ Az = =0 0% 5% 65% 30% 0%
Evaluation
after eating | @ @¥¢= 20 0% 0% 70% 30% 0%
6 =242 0% 10% 55% 25% 10%
® &l o HE 0% 10% 70% 15% 5%
OIS 5% 20% 55% 20% 0%
HiolZ &Jt @ Il 0% 15% 65% 20% 0%
Naming
svElvETen ® ¢zy 5% 30% 40% 20% 5%
@ HE T 0% 35% 50% 15% 0%
D 2z 0% 10% 45% 45% 0%
(ORI 0% 10% 65% 25% 0%
® g=Eg 0% 10% 60% 30% 0%
434 8ot @ 704 oS 10% 15% 45% 25% 5%
Productivity -
evaluation | © X=el ds= 0% 5% 65% 30% 0%
® SIEHA 0% 5% 80% 15% 0%
@ oXE 0% 5% 75% 20% 0%
oA MSE 0% 5% 85% 10% 0%
JI2 ED} Price evaluation 2% 11% 59% 25% 3%




HIZ O} (2) / Product evaluation

W'ff{ &/ R Al o -
ClArel (Flavor/ (Food ot (Taste) HIOI.O jr._' 1 &l
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
. 10% 10% 25% 35% 10% 5% 5%
Satisfying factor
=0E R0l
=== 15% 0% 0% 5% 5% 65% 10%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
=S olelelele|olelelelse| ole|ele]s
Age range
0% | 25% | 2,5% | 5% 0% 15% 5% 15% | 20% 5% 0% 0% 5% 5% 0%
- - St} &0 ES0ILt
olg o 24 e mgoll, | plE FREUHS T oo 2o
reason & analysis B0l Bt oro(of e Zorch | 201 NSNS
SOtM EULH

&S JIAW / Preferred price range
DI =R
: $5( 65%) $23 (35%) $15 (0%)
Price range
MZ0l 2 80| =
olg ¥ 24 ol Jt2i0/2 Q21 @97t Ak | Exe wrzoler ol

reason & analysis

g el A 0ICH.
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S 80l 2tCh.
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