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Product information

manufacturer

H3Y ]
Product Name =
HEAE=ESHH) 212 = At

market

NE FAHIS

Similar products on the

¢ MY Product name : Dalat €|

¢ MZEAF manufacturer : Dalat, Viet Nam

¢ OHE=JF EHOWO+A
Selling price in the country: 165,000VND / 1kg
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Date of consumer’s survey and numbers of respondents

Date of survey

2023.12.01.~12.10

=

42 28X =

Number of respondents

250

=4 21

Analysis result

2HIXF 88 / Consumer type

=] =
Gender Age
male / female 20s / 30s / 40s +
100/150 40/80/130




M= O} (1) / Product evaluation

F5| TRIKIRICH TR STt =t TRICH 0h “RiCH
Strongy disagree Disagree Neutral Agee Strongy agree
SIRAZ(SHMC) AXE B} 26% / 10% | 35%/ 14% | 65%/ 26% | 80/ 32% | 44%/ 18%
~ SNS, 2¢2tel XIQIAJ | H OO &2 J|EF
=2 Al Eg% o % %4 ,
SRiiEls 22 2 E= 2121/ 8% | 56/ 22% | 14024/56% | 332/ 13%
WIIX 855 25%/10% 109/4% 45%/ 18% | 60/ 24% | 110/ 44%
A&l & o1y
| : . 152 /6% 35%/14% | 50/ 20% | 78%/ 31% | 729/ 29%
mpression before eating
A& & B 20%/ 8% | 169/ 6% | 802/ 32% | 602/ 24% | 74%/ 30%
Evaluation after eating < = = = =
o
. FlRliE =2 1521/ 6% | 202/ 8% | 602/ 24% | 10021/ 40% | 5521/ 22%
aming evaluation
AEH B o) o o 1o o ono o Ao o) ano
iyt S 159/ 6% | 109/ 4% 508/ 20% | 100%/ 40% | 75%/ 30%
pI= bt
: : 309/ 12% | 509/ 20% | 70%/ 30% | 60/ 24% | 35%/ 14%
Price evaluation
KIZ ZJ} (2) / Product evaluation
W'g! St/ M ALY o1l o
CIXFQ! Hlolx I} )
I (Flavor/ (Food ot (Taste) " l. }. |
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
B = 35/ 14% |40/ 16% |59/ 24% | 90/ 36% | 132/ 5% | 138/ 5% | 0%/ 0%
Satisfying factor < = < < < = =
i i 0%/ 0% [20%/ 21%| 58/ 5% | 153/ 16% | 5%/5% |50/ 53%| 0%/ 0%
Unsatisfying factor < = < < < < <
SAE L HdX S E4A / Supplement and comprehensive analysis
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&5 H & / Future plan
MZE &40t
Product — Sh=24AF 24X Z2|I0|1Y ©)| EE
promotion plan
dlAILIl E28tot
recipe - D] M=
application plan




