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Product Name
HIZ AN+ E2 ) DIXI&
manufacturer <
¢+ HI&Y Product name : Fuyu €&

ANZE FAHS

Similar products on the

¢ HIZAF manufacturer :

Da lat, HHEY

market

¢ OHE=0F EHOHOHA

Sdlling price in the courtry: 150.000M\D / 1kg
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Date of consumer’s survey and numbers of respondents
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Date of survey

2023.11.01.~11.10

4= SBA4 #

Number of respondents

345

=4 21

Analysis result

2HIXF 88 / Consumer type

=] =
Gender Age
male / female 20s / 30s / 40s +
140/205 85/150/110




M= O} (1) / Product evaluation
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Strongy disagree Disagree Neutral Agee Strongy agree
SI2AME(HYME) oAXE T} 459 / 13% 63/ 18% 80H/ 23% 88H/ 26% 69%/ 20%
= SNS, 2¢t9ol INRIEAWI] HOI02 H&2 J|Et
=2 Al Eg% [e] % %4 ,
SEEE Dol 2 B 302/ 9% | 503/ 14% | 210%/48% | 7%/ 2%
WIIX dsc 109/ 3% 15%/ 4% 88Y/ 26% 1509/ 43% 82Y/ 24%
AL & ol
| . . 18/ 5% 459/ 13% 80H/ 23% 1009 29% 102%/ 30%
mpression before eating
AA = 8t 9%/ 3% | 509/ 14% | 1003/ 29% | 862/ 25% | 100%/ 29%
Evaluation after eating = = = = <
a
RO bk 153/ 4% | 333/ 10% | 909/ 26% | 130/ 38% | 773/ 22%
Naming evaluation
ASH "t a1/ Ao o o o o o o o o
Productivity evaluation 139/ 4% 40%/ 12% 559/ 16% 1499/ 43% 88Y/ 26%
Jb= "ot
. . 60/ 17% 659/ 19% 1009/ 29% 759/ 22% 45%H/ 13%
Price evaluation
HIE It (2) / Product evaluation
ﬁ“i‘ﬁ[ s/dM | MY olel o S
el (Flavor/ (Food gt (Taste) 0 |.° }.ﬁ <
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
tx 20 of o of o [a] o, of o, o o of o of o
Satisfying factor 25/ 7% |40/ 12% | 93¥/ 27% | 155Y/ 45% [16H/ 5% | 16"/ 5% | 0H/ 0%
ety 0%/ 0% [15%/ 17%| 4%/ 4% | 182/ 20% | 5B/ 6% | 482/ 53% | 0%/ 0%
Unsatisfying factor < = < < = < =

AN S&t=24 / Supplement and comprehensive analysis
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&S H & / Future plan
HS 82480t
Product - & =2 AIES0 &F HIIHQI AlAZ2 Soll HEY AHIXSHAH 2=saliXlD|
promotion plan
diAlLl 2S8ot
recipe - Gt A E
application plan




