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Analysis of Consumer's survey
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Product information
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Product Name
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manufacturer ==
¢ MEY Product name : ZHQl 21X
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Similar products on the

¢ MIZAF manufacturer : Cook Kien Kim Chi | & -

market
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Selling price in the country: 60.000VND / 200g
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Date of consumer’s survey and numbers of respondents
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Date of survey

2023.10.01.~10.10

Number of respondents

300
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Analysis result
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Gender Age
male / female 20s / 30s / 40s +
126 / 174 78 / 97 / 125




M= O} (1) / Product evaluation
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Strongy disagree Disagree Neutral Agee Strongy agree
SI2AME(HYME) oAXE T} 53% / 18% 48%/ 18% 68Y/ 23% 729/ 21% 590H/ 16%
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=eEes il E es 349/ 11% | 653/ 22% | 1682/ 56% | 33%/ 1%
WIIX dsc 188/ 6% 259/ 8% 519/ 17% 88Y/ 29% 118%/ 39%
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mpression before eating
AA = 8t 8/ 3% | 36/ 12% | 863/ 29% | 758/ 25% | 953/ 32%
Evaluation after eating = = = = =
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RO bk 162/ 5% | 3220/ 11% | 679/ 20% | 1172/ 39% | 682/ 23%
Naming evaluation
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Productivity evaluation 149/ 5% 15%/ 5% 58"/ 19% 1159/ 38% 98%/ 33%
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Price evaluation
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(Package (Naming) (Price) (Other)
. Scent) texture)
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Satisfying factor 32%/ 11% | 34Y/ 11% |69Y/ 23% 47% 119/ 4% | 129/ 4% | 04/ 0%
2 =i 0%/ 0% | 362/ 27%| 4%/ 3% |18/ 14%| 62/ 5% |67/ 51% | 0%/ 0%
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SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
WX - WURE s WBXD BW P0| ES.
o - WAUBOl LA A2 %0l AXGIX S
&= & / Future plan
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promotion plan
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application plan




