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Product information

manufacturer
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Product Name H=elst
HZAHSELH) 04 Al AL

Paprika
NS FARZE ¢ MZAb manufacturer :
Similar products on the UAE
market

¢+ MEZ Product name :

¢ OHE=2D0F EHOHOLA
Selling price in the country :
12.25 (AED) 650G
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Date of consumer’s survey and numbers of respondents

= €M

Date of survey

2023.6.27.~2023.6.30

ol JEXISCH BN St ==0Ict TRt Ok =t
Strorgy disagree Disagee Neutrdl Ages Strordly agree
HEIRY G 0 /0% 0% /0% 6% /30% | 10% /50 % 4% /20 %
Package preference
Al

A!—.@&lé‘ . 0¥ /0% 0% /0% 122 /60% | 8% /40 % 0¥ /0%

Impression before eating

Al =

Al._,ggj}. 0% /0% 0% /0% 6 % /30 % 10 & / 50 % 4 F /20 %

Evaluation after eating
H!OI‘EJ gj}. 0% /0% 0% /0% 148 /70% | 694 /30 % 0d /0%

Naming evaluation

ggg 8ot . 0¥ /0% 0¥ /0% 109 /50% | 10 /50 % 0% /0%

Productivity evaluation

A
.j}_‘ gj}. 29 /10 % 8 & /40 % 10 & / 50 % 0F /0% 0H /0%
Price evaluation
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B3I BF/ AN Al
CIXre! dorg oA a9
Flavor/ Food ot (Taste ; )
(Package ( ( 2 ) (Naming) |  (Price) (Other)
) Scent) texture)
design)
,PJ% — 6% /30% 42/20% 498 /20% 6% /30% 02/0% 0% /0% 0/0%
Satisfying factor
ey sl 0/0% 0%/0% 0¥/0% 0%/0% 0%/0% 20%/100% 0%/0%
Unsatisfying factor
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Number of respondents
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Analysis result
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Gender

male / female

20s / 30s / 40s +
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