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Analysis result

OFIEIAE MIS B AHIX 88 / Consumer type
Product information
44 =]
HZY B (Pear) Gender Age
Product Name male / female 20s / 30s / 40s +
H4(4)/014(25) 20CH(9)/30CH(17)/40CH+(3)
HZAHELA)
Evergood

manufacturer

+ MEZY Product name : HZ EOt (1) / Product evaluation

Sukia Snow Pear

o RARCH | TR ST o[} = 0§ IR
Srongy disagree Oisagree Neutrd Agee Strondy agee
= ) _ -
* MZAH manufacturer : LR el 0%/ 0% 194/ 3% 43/ 14% | 99/ 31% | 153/ 52%
Sukia Package preference
= A 1
NE SARZ N ds 0%/ 0% 12/ 3% 124/ 3% 102/ 34% | 179/ 59%
L. Impression before eating
Similar products on the
Al =
market AH = B 0%/ 0% 194/ 3% 0%/ 0% 108/ 41% | 162/ 55%

Evaluation after eating

¢ OHE =Dt ZOHOHE
Selling price in the country :
(700-800thb/ 1box)

Hioly ot

. . 4H/ 14% 79/ 24% 3%/ 10% 79/ 24% 8/ 28%
Naming evaluation

B4 "ot

o4 DD g Clo g Go g Go g Oo
Productivity evaluation 19/ 3% 18/ 3% 18/ 3% 109/ 34% 162/ 55%

JHA @It

o/ 0% o1/ 14% o/ 28% o/ 14% o1/ 45%
Price. avaluation 0%/ 0% 4T/ 14% | 8/ 28% | A/ 14% | 138/ 45%

K= EOt (2) / Product evaluation

ORUHIAE =M 2R 2 SEXN = WA sy | mz
Date of consumer’s survey and numbers of respondents cmel | 20 I uoly o -]
(Flavor/ (Food 9t (Taste) ; )
(Package (Naming) (Price) (Other)
desion) Scent) texture)
FU IR o= Qol ‘
2023 8Y 25-27Y A 24%/83% | 26%/90% | 262/90% | 26/90% | 1521/52% | 172/59%
Date of survey Satisfying factor
Uni?s’finjictm 120/3% | 22/7% | 2%/7% | 1%/7% | 112/38% | 4% 14%
2 SgX £

Number of respondents




24 / Supplement and comprehensive analysis
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&= J& / Future plan
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Product
promotion plan

diAlL ESeet

recipe
application plan




