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Product information

=4 21

Analysis result

2 HIXH 2& / Consumer type

=

Gender

=]
Age

male / female

20s / 30s / 40s +

manufacturer

=4 @)
Product Name
HZAHELA)
Evergood

=4(18)/014(32)

200H(13)/30CH(18)/40CH+(19)

NS FARIE
Similar products on the
market

¢+ HEY Product name :
Kumamoto Ichigo

¢ HZEAF manufacturer :

¢ OHE =Dt ZHOHOHA
Selling price in the country :
475THB per pack

(R ymsamoto

gl

HZ EOt (1) / Product evaluation

OIEAE =8 @l & SEL =

Date of consumer’s survey and numbers of respondents

= ERW

Date of survey

2023¢ 12& 15-17

6 JRARICH | TR =E0IC} e ol 0k R
Srongy disagree Disagree Neutrd Agee Srongy agree
Pacf:;g'pi:{fme 0%/ 0% 194/ 2% 0581/ 50% | 209/ 40% | 4%/ 8%
Al ]
Impres}s\li(;r"l fe&:eaﬂng 02/ 0% 19/ 2% 26D/ 52% | 122/ 24% | 112/ 22%
Al =
Evallﬁt;mtfz?;aﬂng 198/ 2% 0%/ 0% 2691/ 52% | 179/ 34% | 6%/ 12%
a)
Narilir?gljoevfligtion 0%/ 0% 09/ 0% 083/ 56% | 14%/ 28% | 8%/ 16%
ArZ A
Pmdi;i‘t’y f’vﬁuaﬂon 02/ 0% 204/ 4% 2024/ 44% | 202/ 40% | 62/ 12%
24
Pﬂcje:vfuiiion 02/ 0% 024/ 0% 2821/ 56% | 1921/ 38% | 32/ 6%
K= EOt (2) / Product evaluation
Cuo | M| a2 W | am | aa
- (Flavor/ (Food | 9F (Taste) = -
(Package (Naming) (Price) (Other)
desian) Scent) texture)

&4 SEL +=

Number of respondents

50

02

o= Q0|
Satisfying factor

248 /48% | 228 /44%

268 /52% | 318/62% | 22Y/44% | 22H/44%

S0E Kol

o ()
Unsatisfying factor 18/2%

12/2%

2H/4% 0/0% 0/0% 0/0%




HetAleh & x| S&E4A / Supplement and comprehensive analysis
o B ME2 =2 SUoH| /o ], & AMES2 2=56t1
UOM, =2 NF0LE EH= AIZO HEAIDID| /1o AIEdtD AS
o EAXNOI TI| AIE2 %UO0F Y| EF s &L E2E 0/ Wit
e Aon MEHH O 22 =20 O =1 &0 &t He=z
sS4 e =T olatotn AUS
0 20244 St=4t I EES ol 3 HE Y =28 NS
B ER L B34 BEO| ZWAS (IS HEE 4 US Aoz
A DS
oo
&= J& / Future plan
o RSOHADL HAHS 8= AlMNY @Il OIHIE, HIAEIYE S HEIE
HE 8282 DD AUCH XSEHoZ 2210 S22 HIMEN AHIXSHA P
Product Fol &S ME oy
promotion plan o BXl HME Y CIERAAN S5t =4 ol 28 S s
sgEssEg e oA
diAIL EEgot
recipe o HEelsS
application plan




