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Analysis of Consumer's survey
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Product information

st=2 4k 8+ (Korea Chestnut) 1509
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Product Name THOWDF : SGD 6.55 (K5} 2F 5.5X )
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SGD 4.20 (23t oF 4.283)
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Dateofconsumer’s survey and numbers of respondents
Zay
adn 2023. 11. 25 ~ 11. 26
Date of survey
AL
od

Number of respondents
=4 21

Analysis result

AHIXSE / Consumer type
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HIZZIL(1) / Product evaluation

TSI =X HS0ICH 0 DHSTIRCH
Strronglydisagree Disagree Neutral Agee Strongyagree
_ o
ey cim=s 4Pax/20% | 11Pax/55% | 5Pax/25%
Package preference
AlAL & OlA
. . 2Pax/10% | 13Pax/65% | 5Pax/25%
Impression before eating
A& = EIL
. . 4Pax/20% | 12Pax/60% | 4Pax/20%
Evaluation after eating
goly =
1.IO| Dr. 5Pax/25% 9Pax/45% 6Pax/30%
Naming evaluation
ASH Ot
.. . 1Pax/5% 4Pax/20% | 12Pax/60% | 3Pax/15%
Productivity evaluation
3 Eot
. . 4Pax/20% | 7Pax/35% | 8Pax/40% 1Pax/5%
Pric eevaluation
MIZ%IH(2) / Product evaluation
WM gy A2t
Cl Aol ok HiolY Jr=A
(Flavor/ (Food . .
(Package (Taste) (Naming) (Price)
. Scent) texture)
design)
=0l
. 11Pax/55% | 16Pax/80% | 15Pax/75% | 17Pax/85% | 12Pax/60% | 5Pax/25%
Satisfying factor
a8 9l
9Pax/45% 4Pax/20% | 5Pax/25% | 3Pax/15% | 8Pax/40% | 11Pax/55%
Neutral factor
=0IEQOQI o
Unsatisfying factor 4Pax/20%




/ Supplement and comprehensive analysis
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HE / Future plan
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