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Analysis of Consumer's survey

OIBIHAE HE3E
Product information

HNEH _ _ - .
I= st=24F 232 HOIHA (Korean Gold Enoki Mushroom)
Product Name
HIZAHS=SLA) ol 2l O o
manufacturer ==T7
+HIZZ Product name:
Fresh Golden Enoki Mushroom
+HIEZAF manufacturer:
ANESSALHE =24
Similar products on the
market
+OHE =D} EHOROHA
Selling price in the country :
SGD 1.51 (2F 1500&)

OIBIHIAE FAYR & SEXE
Dateofconsumer’s survey and numbers of respondents

FAY

adn 2023. 1. 28-29
Date of survey
432 SE A=
A A 200!

Number of respondents

=4 21

Analysis result

AHIXSE / Consumer type
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20CH 30CH 40CH 5004 Of&t

S 3%/ WA 178
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HIZZIL(1) / Product evaluation

TSI J=KIACH HS0ICH JZCH DHSIRCH
Strondydisagree Disagee Neutrd Agree Stronglyagree
_ e
e 1Pax/5% 10Pax/50% | 7Pax/35% 2Pax/10%
Package preference
Al AL E O A
. . 6Pax/30% | 13Pax/65% 1Pax/5%
Impression before eating
INESR=Xt]);
. . 4Pax/20% | 14Pax/70% | 2Pax/10%
Evaluation after eating
4Ol Y & Ot
. . 1Pax/5% 8Pax/40% | 6Pax/30 % | 5Pax/25 %
Naming evaluation
ASHEHIL
. . 11Pax/55% | 6Pax/30% | 3Pax/15%
Productivity evaluation
JHEEIL
. . 2Pax/10% 5Pax/25% | 9Pax/45% | 3Pax/15 % 1Pax/5%
Pric eevaluation
MIZ%IH(2) / Product evaluation
m Sk /ULH Al DF
2l Xl Sk/EH Al A& o I e
Cl Xkl (Packa (Flavor/ (Foodtextur ) .
. (Taste) (Naming) (Price)
gedesign) Scent) e)
o= Q0l
L 9pax/45% 13Pax/65% | 16Pax/80% | 16Pax/80% | 11Pax/55% | 4Pax/20%
Satisfying factor
SE= ol
10Pax/50% | 6Pax/30% | 4Pax/20% | 3Pax/15% | 8Pax/40% | 9Pax/45%
Neutral factor
=S0=EQOQI
L 1Pax/5% 1Pax/5% 1Pax/5% 1Pax/5% | 7Pax/35%
Unsatisfying factor




/ Supplementand comprehensive analysis

Bl

0l
JK

LA
K

oJ

O Jt

HH

20

S0 3.580 0O
* ==k 5$0.75/100g, &t=4k S$2.75/100g

F

<J
i

o)
A0
=

==
E]

xr
IH
oD
Kl

HE / Future plan
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