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Analysis of Consumer's survey
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Similar products on the
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Selling price in the country: 170,000 / 500g
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Date of consumer’s survey and numbers of respondents
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Date of survey 2023.08.01.~08.10
4= SBA4 # 186

Number of respondents
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Analysis result
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Gender Age
male / female 20s / 30s / 40s +
87 / 99 35/ 72/ 79




M= O} (1) / Product evaluation
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Strondy disagree Disagree Neutra Agee Strondy agee
SIRAE(SYUC) oK E B} 37% / 20% | 56%/ 30% | 32%/ 17% | 38/ 20% | 23/ 12%
- SNS, 22t01 | XIQIAJ | FHolor we JIE
=2 Al Eg% o % %4 ,
SRiiEls 22 2 E= 521/ 3% | 14%/89% | 1642/ 88% | 32/ 2%
HIIX H5E 0%/ 0% 194/ 1% 219/ 11% | 84%/ 45% | 80/ 43%
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S SN i 79/ 4% | 383/ 20% | 36/ 19% | 68/ 37% | 37/ 20%
il 199/ 1% 9%/ 5% 319/ 17% | 729/ 39% | 73/ 39%
Evaluation after eating < ° < ° < ° < ° < °
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e I 9%/ 5% 199/ 10% | 719/ 38% | 552/ 30% | 322/ 17%
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e G 0%/ 0% | 269/ 17% | 23%/ 12% | 543/ 29% | 83/ 45%
= &t 059/ 13% | 40"/ 22% | 46/ 25% | 49/ 26% | 263/ 14%
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(Package (Flavor/ (Food gt (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
St 049/ 13% | 292/ 16% | 30%/ 16% | 862/ 46% | 5%/ 3% | 12/ 6% | 02/ 0%
Satisfying factor = ° = ° < ° < ° < ° < ° < °
=0 291 199/ 1% |19/ 25% |15/ 19% | 924/ 12% | 221/ 3% | 2521/ 32% | 62/ 8%
Unsatisfying factor < ° = ° < °lve ° = ° < ° = °
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Product promotion plan
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recipe application plan




