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National Restraunt

Association
Food Beast

Food Business News
Trend Hunter
Greatist
Fox News
Prevention
Pop Sugar
Food Channel
Food and Wine
Food Navigator
Food and Nutrition
Shape
Omaha Magazine
NPR
News Observer
Food Management
Chain Storage
Forbes Retail
CNBC Food Retail
WSJ Retail
Retail Touch Point
Retail Wire
Retail Dive

Business Insider Retail

ZHO|X]

www.restaurant.org

www.foodbeast.com
www.foodbusinessnews.net
www.trendhunter.com/food
greatist.com/food-trends
www.foxnews.com
WWW.prevention.com
WWW.popsugar.com
www.foodchannel.com
www.foodandwine.com/news
www.foodnavigator.com
www.foodandnutrition.org
www.shape.com
omahamagazine.com
www.npr.org/sections/food
www.newsobserver.com
www.food-management.com
www.chainstoreage.com
www.forbes.com/retail
www.cnbc.com/food-retai
WWW.Wsj.com/news/business
www.retailtouchpoints.com
www.retailwire.com
www.retaildive.com
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www.businessinsider.com/retail ~ H|=L|A O§A|

Retail Customer Experience www.retailcustomerexperience.com — H|EL|A OiA|

Smart Brief
Food Business News
Beverage Daily
Retail Leader
Progersive Grocer
Gourmet Retailer
Supermarket News
Sumermarket Guru
Ranker

www.smartbrief.com
www.foodbusinessnews.net
www.beveragedaily.com
retailleader.com
WWW.progressivegrocer.com
www.gourmetretailer.com
www.supermarketnews.com

www.ranker.com

H|ZL|A O§A|
SAZ K|

[k}

SAE O
HIZL|A OHA
HIZLA OHA
SHE O

H[ZL|A DRA|

www.supermarketguru.com/articles  H|XL|A DA

SAE O

o-E

._10._.



36 the Top 10s www.thetoptens.com/food SAE OiA|
37 Candy USA www.candyusa.com SAE OiA|
38 Dairy Foods www.dairyfoods.com SAE OiA|
39 Baking Business www.bakingbusiness.com SAE OiA|
40 Meat + Poultry www.meatpoultry.com SAE DA
41 Prepared Food www.preparedfoods.com SAE OiA|
42 Best Food eat www.bestproducts.com/eats SAZ OiA|
43 Eat this www.eatthis.com SAE OiA|
44 Refrigerated &Frozen Food www.refrigeratedfrozenfood.com — SAIE O
45 the Drink Business www.thedrinksbusiness.com SAE OiA|
46 Just Drink www.just-drinks.com SAE OiA|
47 Wine Business News www.winebusiness.com SAE OiA|
48 Wine Spectator www.winespectator.com SAE DA
49 Craftbeer www.craftbeer.com SAE DA
50 Drink Preneur www.drinkpreneur.com SAE DA
51 Beverage Net www.bevnet.com SAE OiA|
52 Food Beverage News www.foodbev.com SAE O
53 CSP Daily News www.cspdailynews.com SAE O§K
54 Beverage Digest www.beverage-digest.com SAE OiA|
55  ASIAN IN AMERICA MAG  www.asianinamericamag.com SAE OiA|
56 WHOLE FOODS MAGAZINE  wholefoodsmagazine.com SAZ A
57 HUFFPOST www. huffpost.com HIZLIA OHA|
58 THE GUARDIAN www.theguardian.com HIZL|A OHA|
59 Bakeryandsnacks www.bakeryandsnacks.com SAE OiA|
60 Women'sHealth www.womenshealthmag.com od &K
61 Well and good www.wellandgood.com SAE DA
62 Beverage Digest www.beverage-digest.com SAE DA
63 Natural Food Series www.naturalfoodseries.com SAE OiA|
- oR P 4alg 92
T 2.2] 0|2 S AHIX} 2|5(SHZ) X
Hs OiKIE ZHo|x| H|
01 Amazon WWW.amazon.com 220! ATE
02 Walmart www.walmart.com =220 ATE
03 Target www.target.com 220! ATE
04 Reddit www.reddit.com SNS &g
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7I9E © U= 7I9E © ?7ls 7I9E @ 2ot
ZAPZ|2 gl 7|19E @ 4y II¥E @ 7154 719E @ HL2=
OHA S{X|OHA| 7I¥9E ® =0 7I9E ® ElR=t= 7I9E ® =
I 22 7|9s 7I19E @ A 719E ® =2 7I9E @ e
10,8214 HIO|H
e AR, -l e eelE 24 A9y
o849 & JIRE
[E 2.4] O|= ERM OHM| 23 AR 23 2N 7|9
e 7|19= 23 2A
ot=10] g0 Hoj71e] 2HHONN] 7|Et
At Tea @) o)
=001 Lemonade @)
ERMZ~ Sparkling water / Seltzer O O @)
B Y 22 2EeE Fermented drink O O
(Alternative 2Kt Kombucha o) 0)
i TAHLH Coconut water @) o)
drinks) 5 2 Juice drink / fruit nectar 0 o)
olLHx] =83 Energy drink 0]
BN Mineral water o)
710 Coffee 0O
A Natural o) o)
fls Organic o 0]
k=1 Fermented beverage @) 0]
UL Nutrition o) o)
H2(H2) Zin|z Sweeteners o)
(Ingredients) Cl7 2l De-caffeinated @) o)
Y Sugar / Sugary @) o)
ai Enzyme O O O
AlM Fresh / Freshness O
g Synthetic e) o}
S Refresh ¢} o)
2l Wellness 0 o}
UI[EDN Strength / Healthier o) o)
as Sttt Antioxidants ¢} o)
(Functional) Lol D Diet. © ©
wap| etOX|.ﬁcat.|on /
Anti-aging
+H Sleep O o)
oz Healthier o) @) o)
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NZEAE 2] Bk hucinl-Lis Kol
2=t Swe o)
At Apple @)
=FH2| Blueberry @) e)
2HRH|2] Raspberry @) e)
N 2t Lime @) o)
§D|(9.¢/g,l=) =2/uIX| Mandarin/Orange (@) @)
(Functional) o
= Strawberry @) o)
A2 Cherry o) 0
2= Lemon / Lymonade ) o) e)
30t Peach o o)
=g Mixed o
T2 Blue 0
L= Colorful )
g2 Bright o) o)
A EXot Transparen )
(Color) Zst Bold 0 o}
Slt= Luminous o) o)
Qx| Orange @) )
=M Green O O
o - vl A B4 719EA
7IHE 8 24 I 2,5] 0|2 CHA| Bt 23 AR 221 24 24 7|9
‘Bing liu lexicon’ 23 2501 2,007 &) 3 2101 (o 4,783%) 2:2)
LMo A 28
1 abound 1 abnormal
2 abounds 2 abolish
3 abundance 3 abominable
4 abundant 4 abominably
5 accessable 5 abominate
6 accessible 6 abomination
7 acclaim 7 abort
8 acclaimed 8 aborted
9 acclamation 9 aborts
10 accolade 10 abrade
1 accolades 11 abrasive
12 accommodative 12 abrupt
13 accomodative 13 abruptly
2007 zippy 4,783 zombie
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- Ola ) AERREe] BREERS] tiAIEN Ak 55 24

O HIB|OJE} 241 7t el
- g A I9Isst g A9ls 1] A

- fo] Wers St TIH=et W WA B
- ol E2rE At TIREet THeH] ok Al B

o [ERISE il S22 0|2 AHXP} M3l S8 ]
HEEHIE 7|
(Word2Vec)
1 ginger (MZHXD 0.75 51 | orange (Q%IX| 28) 0.95
2 tippy (%P 0.77 52 april 0.95
3 mori“g:l()g%w 079 53 cannabis 0.95
4 power (HL4X] S&) 0.79 54 peach (2500 0.95
5 grape (Bt 28) 0.80 55 west 0.96
6  watermelon (Et S2) 0.80 56 earl (Z12|0E]) 0.96
7 pepsi 0.81 57 lime (2tIE]) 0.96
8 guarana 0.81 58 ginseng (2IAXD 0.96
9 teasource (E|AA) 0.82 59  darjeeling (CtE2IXD 0.96
10 english 0.83 60 ippodo (YHET) 0.97
11 twinings 0.84 61 mountain 0.97
12 pop 0.84 62 wine (2120) 0.97
13 brazilian 0.84 63  functional (7|54) 0.97
14 teapot 0.84 64 pernod (Z{H|L) 0.97
15 irish 0.85 65 organic (871) 0.97
16 mexican 0.85 66 pumpkin (&) 0.98
50 U Mkt 0.95 100 Herbal (6{2E|) 1.06
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X 972, 29 £ ¥ 22 M) AFE7E 23R eRARS RO B iy SR WoRL vlE AHRES
X : OlREA e WA o SRR el AdeH mHl 4 ole dRcem, TeR 2
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Me1osk glom, ARARS E3 20t Saol et A U Sk 08
58 ST 315
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S8 UMSE M=, o= AHIK, OKISE B M3T
= ixgE O 4Lk @ B4 @ 27t B S M2 / LYaIE= 489
gz S [ 26] 012 AT, CIHISE MSE
SHUBSES
WAL K AN S ! geH 05
EXxKTippy) 0.77 66 730 0.96
—a MBS, 3 22t 88 079 67 2l) 22 0.96
=2t M7} =
ope  BAL S7Estt 47 70| 0.94 94 ZAOPOXKHOI=XH 1.05
I2ET  yoEs = 48 s 09 9 HHRIEA} 1.05
9% Fex 1.05
50 A Ak} 0.95

Xz - 0= BN 33 A JIAL ZAR 42 10,8214 &4 (18. 01 - 19. 06)

12) DIZZRMPEAMIE(Tax Policy Center)

13) O=2eeiEsAE(Journal of American Medical Association), "Association of a Beverage Tax on Sugar-Sweetened and Artificially
Sweetened Beverages With Changes in Beverage Prices and Sales at Chain Retailers in a Large Urban Setting,, 2019.05

14) &2|(Repsly), Alternative Beverages: What They Are And Where They're Headed, 2019.06.12

15) HIZLAZ|E(Business Leader), MAKING A SPLASH IN 2019: SOFT DRINK TRENDS, 2019.01.18
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MAAEN(Sun Exotic),
QaIX|LKOrangina) S

ZHo[X] H& 319 Iy 819 HiL 7Hs
2 ) R, 71D, HHE #A
Same quality, less Smartphones Laptops Smartwatches
cost > >
Refurbished devices on eBay offera
world of advantages. 1
v v

n

AIZITHE Q1 OHIE, FHE 2| &Ol OMIE & CiYS T2 XIH

0

+ BHOIXIE St XH
- AE MY 3 HfXKSeller) S5

JHQI TOHXIQt AEO| KK} & MEHSIO X

JHOl MOHKE= A07HTHK| R22 52 J5($42 1Y 10.9%)

o - 713 HOiXi= 250000707IK] HIZ S5 7IS(EE gt 248 405 4.8%)

CHS & HOJX] =AM B ME 2IAE M ME S5, Tl iy S M

HE Crfst ME 201 715 (pages.Ebay.com/seller—center/index.html)

. SOl ofzt

- Of2H 2 HO K| A0 22| LHZC s 7IE[UR] M2 = OjHIY ZEHE IS
(www.Ebay.com/help/call_us?type=ContactUs&initFrom=HOMESopicld=4000)

on

=2
=

XiZ: O|H|0l(eBay), AlZ2f&(Similarweb), HMIMEIRI(Sensortower), I1TZEH=(Macrotrends)
ARl Rtz: 0l#0l(eBay)
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Korea Agro-Fisheries & Food Trade Corporation

HEoR AE2 $E Al AESPAARFAFSMA: Food Safety Modernization
Actell ofste] AF AETET UAE ARAITE Il ARRS gt

NEoz Fu 9 HE:
o= A0 BRIsh 7

o= 50 FA4

[E 4.1] 0= {715 UREHISE S2 AY HXt

5l dast g AR 2 glod, el
o
0]

0|= HS CODE APEAI 3 (Prior Notice) FDA macse
InEIY v 2202.10-0075 v 0202 AZS x5l HE, R e
Rls daEise 7h8, Y ol SN 55 Hs v UFl 42
M= « FDARIOIE Uj PNS| S Al v aj= 1 ofjo) &
v gt 0] HEME: 0% v AIAL M OIE{H O] A(ABI) 2= by

v J|E2ME: 2EE 0.2ME

3.2t APH HE

L SHHE YA B2 24

SHUXSIIAAL(AMS) 3 Fnili | RS MEAAGATS) Sofl 2AH
v 2EYX= AMSE Sot0] & A'IE AEM N HE v ATS FHE2 =7
3120 0130| =2t B, v SURSHHAIAH(AMS) v BB EEAMF AN AY
Het5=S (BP0 02 ¥ HMAHE QIEHOIA(AB) | ¥ BAF
Hizsto gt v i ks
AMT EHE MF v Hbs 27 EE HIK XX
$t=1 HS CODE v HBI2Z(CBP from 753)
¥ 2202.10-9000 v EEHIM(CBP from 3461) AE%E;?E i
e v MZ oI H(FDA)
nE N ¥ AZQIIZAR(FSIS)
v JE QT ME v SAZHAA(APHIS)
! v SHESH(EPA)

2haz
7| 2lof
v oo _
OB (Nutrition Facts) A v 9201 97 7k
v |2 SEAE 2] SUSEE AZolor(FDA) S PAK| BAE
e 275{| gfoL}, 0] M} of=7| gut 2
v =8| & X, SUAEE LES, BAEZE NS PR BIIE v a2y e 26 B
% Bols BT HERID, 28, | 27% v 20| = =D o) 412 37|12
£ So| Hd w3 v SEQH M 0| 202 H7| 57|

AE: MEQIFEQMA, 07 AZ2IFEH(FDA: Food and Drug Administration)

40) iy B2 =7t L&l M2t B 71t 2 LHES 20l RE=RLC
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Korea Agro-Fisheries & Food Trade Corporation

[E 4.2] Ol

oIET} X

Ho—

X 9f

ARd

=

A

dE

4 dE

by M2 MBO| HQ, FCE/SID 52
2412 50| F2, HACCP 915 %S
ZAEC| A2, 0 TYAS HUSARTTH(GMP) 7Y HBES &l

S|

A, MZEXfe| AZ0)| st oI-KOI(PCHF) Mg-&4- &l

o AL QHdMAL HE(Produce Safety Rule) HE&4 &0l
o

2F, A, 2REEQ2% £10| REE AF2| 42, 757 47K5 (USDA Permit)

rz
talll|

B~ rz me ry
rx
i

|_£

A Mk 23 78 "21 CFR Part. 170~190, &0l

ME 9l GRAS(Self-Affirmed Generally Recognized As Safe) M7I2 5, ZI2t9| 8&,
MNE7ts AlE 25771 TEE

LT ISAE 2Ig: AME AO[RHZ(NDI: New Dietary Infredient) 2111 = FDA 591 e
HAIFE 21 CFR 101, =2l & 0[0f Refdh= SURME S 24, LR ool TiY

USDA STIXPHY AZ HA| T 27t MY It ME EAZ7[E(NBFDS: National
Bioengineered Food Disclosure Standard) ®Z Al O{E HE
A CHAO| Ofd AR, “Delivered from Bioengineering(MEIsH Q2f)” HA| 24 TQ

ESHRISSIAIARIAMS: Automated Manifest Systems) O0l2, XSI=E(ISF: Import Security
Filing)2 EM=ZZESHE(CBP: U.S. Customs and Border Protection)ofl 21:1(“24-Hour
Rule™4) M)

0j= Sgret £AF 5 MEE] APMAI(Prior Notice) 7ts
EAF S0fl= 152 O|LE AT(MIEA CBP 3461 ZH)

FDA M7 HE(OASIS)

2OUNT ZE 3 BEZUDL ER Q12 Al $4TY SOl 52 3 49 o7}
- B2 T Ao $200] o7}

- 287 Al HIZ A9 828 £8

BEZA WoA| ‘BEXA SEAS S0 B2 28 ¥ 4E

41) 038 45

siZo| MBI=ES XA 24AI7H HO| M oS8}
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[2023H AHCIO0IE]

» O MEAMSE(FFR: Food Facility Registration)
njoll] AHER= AZolu ARE AX/N, Y, 32 Hikke =Y ¥
39] AL BHEA] mlst ARECIOY(FDA: Food and Drug Administration)o
S=dloF Sk, vle APl 4l WSk dAle] g HEEA] ARl AJA

523 vpHof

o=

[E 4.3] 017 AZAILSE(FFR)

o KOl AIE HIE £2 JKEAIM
Y E-LH_QJ Alﬂ EXM|M
o IUHQ| AlZ HIAIM
o DRI AZO| MK J|B, BA 52 HUSH= SHQIYAM O=ROZ L£&617| M E CHE
S5 iy A4 HE/7I2S oh CHE SHRINAMR A HQ, sigh AIZ0| CisiAs 2% £ HHoy
SO AT E2 RIS

=2L o=

. DR S iR SIOAIO| 24 BT 2 AlATIO] BSTH NS 22, £ AN BE
S=efor 3

« Oig AlEQ 2E MZE/7130] B T BY 22 BEUol= sieAd It SES Tidhor &

o JHOI ZREE: JREEOIM HIE, THE, EE =2 Hidle 42
o EAIBAIAE(Municipal water systems)

o =X}
S o
. E-"ﬁﬂl‘

=2 gqlol AlA
= X2l A o ADH AZA|M(Retail food establishment)

o H[FE|THH| AZA[M(Nonprofit food facilities)
o MMS JISSHK| S4= OfM(Fishing vessels)
o SEE(USDA: United States Department of Agriculture)OflA] SXXOZ E2|El= AlM

o ZYEERMZ 9 AZETAZ Q2
. HOrE ZHIER
. SE(YTS S= U B T3
o T} 9 xHA
o MM gl siME
A oY AlE - QENE U gz
o AIZO|Lt AlZO| U MEOZ AIRSI7| QS JIEEX| A2 SAE
. EXZIAIZZ O] LHEA]

o HIO|HZIHIZ, AY S ZHC|(H =B
. Aol AgsE
. A]-E

K= AF2FEA
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2.

B2 AALAIZZO &1 A |
QIR arl B3stunasssit
o I:II- A2 ITX| O|=
0= {715 daEiESs 2 25

» 0] R7|s YURE

[E 4.4] 012 FDA S& ME

HISE, ‘FDA 52 Ts

o AREE A Sk FUl AlRdARE e ARESIORE(FDA:
Food and Drug Administration)& &9l 2% ARAE 55 AXE o2

AR B AE ARAY 52 AR 2000d 19 4aE edle
B 55 A AP 190] AR, e 5B ek

she P2 22le 530 FDACY S52for &

- o AEO0| ZTSHA| 1 OPMSIX| IO, XTSI HI|E AECZLE
o AHXIZ ©&
o AMEHIZAIM SE(FFR: Food Facility Registration)
- FIS(FDA Industry Systems) 3|&712! & 279!
FDA - ‘Food Facility Registration’ X%
- Q== Ektol m2t HE 7|
Q A . XM LI ZHE B K&
||-D . 5= =0l
HXt o AN SE 248 T SE H5(Registration number) HIE
o JIRAEAEHD(UF)
o 20212E] 2LHQ| A|MEL FDA AJESE A| HIEA| FDAT} QIKSH=
DQAMAEMS S KiZshof &t
« 02 W OoIME AHZ 1ty
Oj= L Oo|MES| ZAZ0| OFE 7K AIESE o XS0l 2ot

Il

oreo
(=]

50| T2 S2HS OIS FISHE|X|

= - O

J

no]gr:l:z

A= 0= AF9

ZM(FDA: Food and Drug Administration)
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[E 4.4] OI= FDA S8

psl]

FDA

OIAf

ojn
Jhu
oX
HT

D, A, Hots
FDA} QUSk= AMSS] TRAIAEHS(20204 108 122E
HSBH= ALY FANMO| A9 CI2 B

BBU} 0IZ, FA U MRS 2D

Al SR Ol FAGHR! A © 02 LY Of0IMES| OIS, 74,
GEREEITHIESN

HIAA] R8s S O[HY 4, LY AlMle] 22 HPXIt HIMA
SR} CIE Z9 Ot FA0t TR

Al HEols AQF 29Kt 52 HOHES] 01F F4 M
ol Fa

Alo] Algls BE AEY

S A0 X581 U= Sigols AE iEn2)

SIEOHs 2t AZ FIEITRI0N ChHEt AU 238 85 Y

FDAS| AIM RS Si7f8 ZOl2t= 25

RESSH Tt A0 H2pID] ZITRIe] TN HES SPIICHE SN

o

ne

210t S5 AMS SHOF SHOf M= 108 1 ~ 128 319)

S=9| 5 FEUt HEE FR 602 O|ULof FDAV S5S C0IE3H0¢

BE 9= AFE AE2 0|2 FDA tH2IQIUS Agent)0| U0{0F Bt

A1Z: Oj= AZOIHEX(FDA: Food and Drug Administration)
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FiQjate al i3giinssssd
(2023 HHIO|E]
» B R7Is B, O AENM SUsH ME 7ts
EoR 7y AES =3P felide mis sFR(USDA: United States
Department of Agriculture)olldl LF3IL S= w71 = Es3for &
g AT TFHF AL = AR ABTIRE Bl dEE S+ U=

o, 2ol

ol f7ls TS ASIANIHY, 20149 7E 14572 dud
O

=
A S A Equivalence Arrangement)o]l Wt nj=o e S531A] Q1A
A 0lo
.S
B 45] 312 RIPIZS ASSSHEY He
USdE =S e
95% Ol R7|s H=E ALZSHOF &
USDA Organic 02 s52-
BE 227} 100% S7ks9l Z9 %
Sad ¥ 24

. 95% O R7lis R2E Y A

« DIXIf k20| $IR0IA OJ201E H(IEF 710 7KZ0] 0|0 B9 QINEIX| 8S)
- JKBAZO| Hol= 30| AETHYO| BE JIE N8

. BUNIS AS ZNSS TR B2 A

. 2fd0 Ot EA A2 AUHODY FY

o= =g 24

o ZOU=HM(NOP Import Certificate) XI=

- Vs AB7IHE St wm
- 2QlEl= XIEZO| Of MX Al i $QUSEHM ME TQ

2t A2

o 2o ZQ 0|20 Q7= OIF 2pH

o Lo

SABHOF S, Sh=ol RUIs 2k M ARE Vis
| Io|

s
o L7} R7|=s0[2k= Fof CHSH LHE EA| 2R
. oY L8 ISt ASTIE e T T

A= 0= sFE2(SDA: United States Department of Agriculture), TElsAEE2IM2|H
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rA

o
ox
1%

» 0= AF 23 JIEL 2

ol

il

(e
%
boor
Wiy
X
o,
el
ofl

o= W A% I 71EE 59 HACCP, FSSC 22000 59 224 3%
Aot SFHlZe] QIS vl <%, EE(Halal)

w3 wt ekse] 9lg. ¥

FAM(Kosher) ¢
IS FA QS B YAEE sl

Fao] aHoll oA oAl K Eofof

9
[(E 4.6] O |7 Y S 35 "
Nl ey =3 15 & 15 & Eg 7|8 15 Mark
Al il =29 AlSOler=0IA]
HACCP Ol QI BE AU (ABABORBAIEE)
Certified
Gluten—Free
S2E_na| ok ol o= Certification
qIZt 1= Organization
(GFCO) ®
Gluten-Free
H|Zd QUX| XHE
Vegan Action S 0= 27t ekF (Vegan Awareness
Foundation)
,&ODOX (/4
Orthodox Union = gl e ~ Orthodox Union & o)
o — [= 217t QI o =
Kosher 2 = (ov) 2 "
/ Ny
= ol O ABIAIZZGHOFS{0|S M
|FANCA Halal [=) =x Dla D|_||7_|' ?J% |E OIEI:I"lEOOI:I |9-| /

Mo
ol

(IFANCA)

HALAL

P Y N
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Korea Agro-Fisheries & Food Trade Corporation

UREHISE 2fEE

[E 47] 07 |71 LatMSs 2rdd

1. MEY
Z BAH
T BAY
L 7IE
2. 25%
3. HEX}, BRYUH,
QEHO| Y,
JETEIN
He DA
T BAY
L 71E

4, 88 2|2E

Ko YUHHHOl HAl A
TS SMHZE, YHEOZ 2pHo)| Mol 7pE 2 o T J2iTle] Ht
O[MQ| Z7|2 MOfof StH, MEQ| 71& slHut WHO= HI|=|0{0f &
AZO0| o7} OR ZQ HEN(Sliced, Unsliced, Halves) S& HA|

X F7|= FEAHO| ARZE 71E 2 X2l 1/2 o)

Q=0 BI|Y F2, Fo| % 2/=0] = Lt BY|

FA@Y U M) SIS SR B, FA HRW%) B B

i)

Z HAIH oI 30%0 21

% 87| WEo EAUY= AZo ¥s 2|

71208 RE 5 W= Jo| IREH(oz, b, quart)ll T2t
H|=|0{0F olH, B = A 89 Wk G850 US

O3 L2l2|E SO OjEE Hel= o B

A 2= HELE 7129 HIZ0| 3:118 HE 4 S, = HEA|HO|
3710 @2t A A ZE =0| 71=0| A0

TH| HEE2Q| 42 ‘Net Weight 2H= THO{7t BIEA| ZTHE|0{0F SEX[TE,
oK 59| MEZ2 ‘Net Contents’ E= ‘Net’ S| T AF2S MEH
At

HIZEAL ZYYM E= RSN 0IFS 27
HZEAC| 0IF0IL F47t Gl BR0= HZa H2E MBS

HIEA] 7|X4

RIEAL EHO E SN Byl UstoR Heivt 22 0j Y
@S, SA|, H(Zip) IS, F 50 YU B Hg

NgE §HEO| YS 7IZOR LHAROR Liger 2

SHEOI 0/ A

FA| RIE 8 X PAC| 2% 0ol Tl MRl Bl ¢
WAo| MBS K| oS

SI7KE SRR AT Al SRR S BY U Ji5S BIIE %

TOIE MAL of0] E= SH 012 AR

At=: 0= AIEC|FEX(FDA: Food and Drug Administration)
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Korea Agro-Fisheries & Food Trade Corporation

[2023H AHCIO0IE]

[E 47] 0= |71 YaEiSs 2ral

o AIZ 27| QY EX(Major food allergen)0| HeHel AR HIEA|
7|xH

o =0 E 1P| #I2 F7VIZ, EMEEC| At 37| 0|e= Y|

« HNEYH SF0| EMEIHS 2 Fo| 2= Qo YHET| L MEQ
UHIHS 7Ky

5. LY E2H ME  « ‘Contains’Q ‘Ce HIEA| LHEXIZ 7[XY

o FQ UYET| FUSE2 27, B MM AR AuR 4 TWE
J2|7 fE 3 2 50| o0, 20234 18 1292E ¢y 27| o
IA| Chaof] &= 2k

o AR A0= Mot ZFRIt BI|=[0{0F SHH, MM E= AR

S20| A9 Hast S0 tigt BIP7} U0(0F B

. DRON DS BE AZS 240 IUNSHS TEH0F 3
. T, B XIYESRRY, EBAR), ZAAHE, LIES,
ERSIS(AOISR, B, AIY), B, HIEHD, 24,

FYEE HBLGHOF &

HE EAH o 44 O[MO] Bt Xj2[0N LHEHOZ AH|Sk= 2 BI(|Sk= 12] MZ|ZH0|
(=] e} . " . = o "
mA I AIALSH IISIZ|0{0F & FDAOIME YR AZS0] Cfsl BE&E 13 H3ES
T HEAAFE
ol 7|1& 6. ordET Aot US
b o o o "
(NU;‘ic;i(;’l I;;cts) o JUMEDN EZE 12 MFZ0 CHot Y FHt AN siE RO
TSE|0QUE S HEHE (0] AR HiSot SUYMLRHEO| LERO|
S oit o TS0 EI(6HoF &
o UUMFRES JIEOE 1Y FUME TIEX(% DVIE HE7[sHof &t
o EE NE 2ol HM0| M2} FAHEE ANE X7t Ho[sIEE
HIEA| g0l TQ
o HUMEHO| H(format)0| CIAGIEZ KIEQ| I7|Lt 2fie] HE|

+ AZooIZe MX| BAZ 270K oL, 012 Mt
7. fAx] IHEAESHS M
. 02 U RS BT T4 IO FOIZ BAR

o HIEA] o= EI[6HOF SIH, o=0{ E7|7H ZotE AR0= ZE 2t
O|F HI| AltS Foiet $h=0 RF2 HI(SHOF &

« J0i, 201 0[2fef 21047} 2fdof| JUTHH, Y Nz ZE T Y|
AR B2

At=: 0= AEC|FEX(FDA: Food and Drug Administration)
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Korea Agro-Fisheries & Food Trade Corporation

[B 4.7] 02 FA 2pg A] FolAts

2oY B9 HIS

BA| 9

204 B2 HIg
HA| Hel Cha

-

FAIY E= O FA) HAUS SR

Ol ME EX|o| 242 ZAIBSIAL, 1Y E

SEE MOl FAC| 2 B2 HIBS BAOF B,
=
—

(=}
OFff AREIS MESIALY, SHO|Lt ooz MA

FA7} EHEIUSS S ol DE S0 MR
HI-ERISES EMSE, 100% T4, 5% T4, BA FA, 210 BAS YOL} AKZ 2040]

SQEX| Y= FA 50| EaE

ol ot HE2 ME BAIH M IF 2200 BI[6H0F & 1 o= 48Y, MY, =0
= UPCA2TIO| EAE £ QS

CHE QIMLL Jefmint S£510] CiEER= 87] #12 SEM XLt EXt 37|12 ArBGHoF & FA
s HAGl= EX 37|= ME oA 71 2 EXHMETE, MEY, 24, UPC E=
FAMRHO| MS ML XM= oF &

7| gpHe ¢ o Bt FA(contains _ % juice)” E= ‘% FA( % juice)” O],
IO|Lt OFxHO| O|EE ZBAIZ = US(0: 100% Afdt FA)

AZO| S SRZ Rt SRE L1329 HRA0 0|2 HIE ZJL gl

- i M=o “st=(flavor)” EE “StE A7HKflavored)’2H= 20 HEJ|ot 2R
- “FA(juice)’Bl= B0 MR 2 T2t 0[29] 0| AKZSIX| Q2 AR
o
aTr

- i SEV MY FAS BRSO UCKE ANS FX| = B

X 0]2 Alzojor=

H(FDA: Food and Drug Administration)

42) HE HE T=(Universal Product Code)2| X2, OZ20N ABEE=E 35 AE JFC
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Korea Agro-Fisheries & Food Trade Corporation

OUR REAL-BREWED
DIFFERENCE |

@88 ——

[ 2z

AHF)
@ =Y : PURE LEAF
® 4% : OUR REAL-BREWED

DIFFERENCE

Taste iced tea the way it was meant
to be: brewed from real tea leaves,
fresh—picked, carefully dried, and
expertly brewed. Pure Leaf is never
made from powder, so you can enjoy
the delicious taste of real-brewed iced
tea in every bottle

@ X[ - BREWED IN USA

@ H32H : Refrigerate After Opening

HAESH)

@® M& : Nutrition Facts
Serving Size 1 bottle
Amount Per Serving
Calories 0 %Daily Value
Total Fat 0g 0%

Sodium 5mg 0%

Total carbohydrate 0g 0%
Sugars 0g

Protein Og

._.45._.

— @HZM

|

!

AH=D)
® SUEY : Fof 2ym
@ 4% : 920 N BEE CIELC:

O[OJAEIS SHE7| 2fdh: AMSIA| XHFSH
ZHAR| L N X} Qo= HMEXOZ
LEESLICL Pure Leafs ZHZ 7122
THEX| Yo, ZMZE 2 SRRl=
OIOJAEIE Ho= Y & =+ USLICH
® |MX] @ OjFoM 2

@ HoH IS F WEE SR

188 MEsg

HSEHE &
Z2e| 0, %1Y =Y
= X 0g 0%
LIEE 5mg 0%
£ E31E 0g 0%

MEf 0g
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0715
+— @HIZAL
@%E =
O T
(5121 2pay
() SH=EE

Not a significant source of calories
from fat, saturated fat, trans fat,
cholesterol, dietary fiber, vitamin A,
vitamin C, calcium and iron.

*Percent Daily Values are based on a
2,000 calorie diet.

® ¥= : BREWED BLACK TEA, CITRIC
ACID, CAFFEINE CONTENT: 84mg/18.5
fl oz

® &Y : Questions or comments
please keep this package and call
1-866-612-2076

Refrigerate after openings. Please
recycle

@ HIZ=AL © Manufactured by
INDEPENDENT PRODUCES FOR THE
PEPSI/LIPTON TEA PARTNERSHIP,
PURCHASE, NEW YORK 10577.
LIPTON, A DIVISION OF UNILEVER

- 46 -

X, SHAHE, Al0[M8:, HIEIDIA
HIEIIC, &, HE, HoX[Ho=HE
Lie= Z2[e] £ M2 OfdLICH
1Y e 2,000Z=22|E 7|Ee=
Sch.

@ 2= : 22U Sk}, FAL FHHIRRE:
84mg/18.5fl oz

® d9Y : ZON0|Lt FHEE= 7 [XIE
HIBE 5 1-866-612-20762
HafsliFEML.

e = 4% 2SR, S LIC
@ HMIEAL : =7 MIEARI THE
PEPSI/LIPTON TEA PARTNERSHIP,
PURCHASE, NEW YORK 10577.
LIPTON, A DIVISION OF UNILEVER M=

RIS
SoT



[20234 AHI0|E]

[E 4.8] 0= |7

Ty

GRAS(Self-Affirmed Generally Recognized As Safe)}= Ul=tollA THfiEls A%
A5 FAS F7RIE AlxolH, AER7HES Aol A7t 9 FES
ARA E= A 298 xdS 2oE e 2= 89 299
A B4 g 2704 I gAE B o ARE ERE s
HESEE TSR E Rl I ARkE A Al F 2701
HAgon, 3] = ThkgERel A8se v AR 7IE 5 989

o
A 2" E= KATRS AR 2ol 8Rie 4= =

il

He

-_

9

AZRILESE

AFIRIESE

O7tAl0HA

Grape skin extract

SHHED) AERH M7=
Saccharin

Sodium saccharin S& % H|O|A OHAF 1 2ALE 12mg O[St

Calcium saccharin

[A0[8R, R, FNE, ez 3 2xA|
ZEEXN|, 7ISEEA|, FEH|, SHEA,
BEHMZ|H|, BAKL0|X]

(GRAS: 1.0% 0ls})

Gum arabic
(Acacia gum)

[E=, ZEEZTH, &2H, rEH, ST

Agar Al (GRAS: 0.25% 0[5}

Aluminum sulfate

[CH=E](GRAS: GMPO| M2} ALE)

Aluminum sodium

sulfate
(401 Z0j| 2t Ao MaS HASH=

ABEX| b= AIF Q)

Quinine [2f=(flavor)] 83ppm O[St

Xz KATISAESEEE

._.47._.
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=t =SEH(EE) =2H(ER) AE 39 TUFRI|1E
Zx OI=2IEA Aflatoxin
1 (OK=2tEX B1, B2, G1, G22| (Aflatoxin B1, B2, G1, DE ME 20mcgs/kg(20 ppb)
&) G2(total))
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1. HQIEAE CIAER|IRM

(Rainforest Distribution)
2. S6lL} ZLE C|AEZ|HEHA

(Hana Food Distributors)
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Interview @) HQIEZHAE CIAEZ|SEM
(Rainforest Distribution)

44)
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YRIZHAE CJAEZ|HM

(Rainforest Distribution)

M2} A

HQIEHAE CIAER|HM
(Rainforest Distribution)
FS A

HEL R

Mr. Fred
(Sales Manager)

Rainforest Distribution
Mr. Fred (MIZZX DHL|X])
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44)45) AR =X QI AE CIAER|SEM (Rainforest Distribution) SHOJX| (rainforestdistribution.com)
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Interview @ ol TE CIAEZ|HEA

(Hana Food Distributors)

45)

[
SiL} FE CIAEZ|IREA

(Hana Food Distributors)

27t &

I

SiLt ZC CIAER|HHA
(Hana Foods Distributors)
KRS

=27t =

Ms. Amy
(Purchasing Manager)

Hana Food Distributors
Mr. Amy (0§ SHEIXP)

Q % SE2 +2 % TWiliX= HEA ELL?

viElN SRS TRl Be AMAEE AR HE T kS o
Lol Q) ARsEel g fer FRE eud 5o, 4%
oolc 22 wiF 2SI VI BRI i AR, Fxjet 2o]
oy vlEsh BMelgeld F2 wbh Hm géuth E¥ AT F24 Bast
Aol Avjol Tio] FRAE T R AFLRS Wk ek

o]o
AA—

Q oM 27| AZ S& AOIMIM E2 AIZES 7HXI2H OfEA SOk
oiLIR?

Aer, dAf wimolA weHL gl A ool F P PE B A
Aggel TR ®Weld vl MeR FE WAefol=st
FEH|oJRootbeen) AU T, oIAH FAIN F2 AMAE 7l dE=7t 71
el FHARE v, s el 7ijle] @ S0t e, gttt
ke 7RI Qlofok etk

45) ARl AL Sl E CIAERISE|A (Hana Food Distributors) ZH0|X| (hanafoodinc.com)
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AZESEAE, [FRY EdE] 20224 vl A28 AR AW, 2022.01

World Tea News, ‘State of the US. Tea Industry: a Review of 2022 and a Look Forward into 2023,
2023.03

Linchpin SEO, ‘Trends Shaping The Functional Beverage Industry Outlook’, 2023.10

AEfE]AEKStatista), MTotal produce sales share in the U.S in 2022;, 2022.10

AREOIOREIAA, TAE & SUIAMI=H),, 2021

KATIEAEr=4E, MAEAE 55 @ SadAEs 913 oA, 2018

AFRARS, UFAL +2UE HA) 712 M 0% mIFA WA, 202207

ul= AEOJeREA(FDA: Food and Drug Administration), 721 CFR 101.54,, 2016.06
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D AT A

X0 AIE

AEE]AEKStatista) (www.statista.com)

ITC(International Trade Centre) (Www.intracen.org)

AZLEAE, “[F2Y EdE] 20224 vl A28 AR AW, 2022.01.
SARSEARR, W, UEAR 3 HRY), 2023.04.

A%, EIYFE] v, 7HEU AH7F SR AP =7, 20203.10.
Linchpinseo, rends Shaping The Functional Beverage Industry Outlook;, 2023.10.
Tastewise, "Top flavor & ingredient trends for 2023,, 2023
KEB8P}-28 (www.kebhana.com)

AEE] AEKStatista) (Www.statista.com)

YutE(Walmart) (www.walmart.corm)

FAEFZA U(Costco Wholesale) (Www.costco.com)
YAEIEANLWS)) (Www.wsj.com)

s PAREG-BFAKAT) (www.at.or.kr)

LEAEE(Nordstrom) (www.nordstrom.com)

YW 0 N o W s e

e e e
BN = O

—_
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EF94 Y ABloomingdale’s) (www.bloomingdales.com)
FEH A(Forbes) (www.forbes.com)

AE A E(7-Eleven) (www.7-eleven.com)

HEA0](Circle K) (www.circlek.com)

R AT H D FA(CSP Daily News) (www.cspdailynews.com)
F=2W(Google Maps) (www.google.co.kr/maps)

oflo]XJuFE(H Mart) (www.hmart.com)

SFEERIZAINYT) (www.nytimes.com)

A=Y E(Kyocharoworld) (www.kyocharoworld.com)
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AleubAl(Zion Market) (www.zionmarket.com)
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32.
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34.
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i AIE

aT U= ZAKaT America) (atcenteramerica.com)

ofl&(Amazon) (WWw.amazon.com)

Al (Similarweb) (www.similarweb.com)

A EeR(Sensortower) (sensortower.com/ko)

olso](eBay) (www.ebay.com)

AREOIOREFAA (www.mfds.go.kr)

KATIs41EE4E (www.kati.net)

ulst AEJeREH(FDA: Food and Drug Administration) (www.fda.gov)
ul= FFE(SDA: United States Department of Agriculture) (www.usda.gov)
I SAEEATY (www.nags.go.kr)

ZaelZ(Flaticon) (www.flaticon.com)
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