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Product information

XZ =IO (1) / Product evaluation
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Product Name

RZEA(FEAH)

NEEEEES

manufacturer
¢+ MEZ Product name :
Barbican Non-Alcohdlic VeIt Beverage
NS FARZE ¢ MZAb manufacturer :
Similar products on the Barbican(UK)
market o HYROF YL
Selling price in the country :
3.95 (AED)
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Date of consumer’s survey and numbers of respondents

= €M

2023.7.17.~2023.7.21
Date of survey

48 SEX +

Number of respondents

=4 Zu

Analysis result
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Strorgy disagree Disagee Neutrdl Ages Strordly agree
HEIRY G 0% /0% 798 /3% | 11H/50%| 4% /18 % 0% /00 %
Package preference
A4 @ B 0 2 0 % 7 2 32 % 119 /50 % 4 2 18 % 09 o
Impression before eating N N N N N
A S 2 2 9 % 4 2 18 % 119 /50 % 3 2 14 % 0 2 00 %
Evaluation after eating N N N N N
ulorg ot 0% /0% 9% /41 % | 11 /5 % 29 /9% 0% /0%
Naming evaluation
484 3ot 0% /0% 9% /41 % | 1Y /5 % 29 /9% 0% /0%
Productivity evaluation
.:‘F_H‘ gj}. 0% /0% 798 /3% 15 H / 68 % 0F /0% 08 /0%
Price evaluation
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Flavor Food ot (Taste . .
(Package ( / ( ( ) (Naming) (Price) (Other)
) Scent) texture)
design)
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0%/0% 21/64% 2/18% 2/18% 0%/0% 021/0%
Satisfying factor N lasies as/ie 48/ N N
ey sl 0/0% 29%/9% 79/32% 13%/59% 0%/0% 0%/0% 0%/0%
Unsatisfying factor
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Bttt & Xl ZS&E4 / Supplement and comprehensive analysis
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AHI X & / Consumer type
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Gender Age

male / female 20s / 30s / 40s +

HZ =240t Ct
Product £
promotion plan =

19/3 2/19/1




