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OHIHAE HS &2

Product information

H39
Product Name
HIZEAH(S=SLA)

manufacturer

=Xt =2 0}H0I

ESIE(PNI;

M=% CHOCMAN

KIS At: COSTA

AZE SAHHIS
Similar products on the
market

0.7 &

OFUEIAE =& @l & SEN =

Date of consumer’s survey and numbers of respondents

=N
Date of survey
42 SEA =

Number of respondents

202349 7E1&2~7&312

20

= AN
Analysis result
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Gender Age
Male: 5% 5+. 10+, 20+,30+40+
Female: 152 5+, 10+. 20+30+
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