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Analysis of Consumer’s survey
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Product information
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Product Name

MZEA=Z=LA)
manufacturer
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MZZ: Almendras BELL'S Téper 100g

XS Ak BELL'S
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Similar products on the
market
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BELL'S
ALMENDRAS X 100G
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Date of consumer’s survey and numbers of respondents
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Date of survey

202349 7E1L~7E31Z
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Number of respondents

20
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Analysis result

2HIXF 88 / Consumer type

84 Ay
Gender Age
Male: 99 5+. 10+, 20+,30+40+

Female: 11Y

5+, 10+. 20+30+

-1




HEZ I (1) / Product evaluation 209H
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o Disagree (20%) Neutral (50%) Agee (75%)  |Strondly agree (10094
WK A5
Package preference 6 14
A& & oA
Impression before eating 1 1 9 6
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Evaluation after eating 1 4 13
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Naming evaluation
ASH EOt
Productivity evaluation 1 1 4 12
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Price evaluation 5 6 7
KZE "It (2) / Product evaluation
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(Package (Flavor/ (Food gt (Taste) (Naming) (Price) (Other)
. Scent) texture) AEY
design)
BHE QO
. 92.5% 72.3% 86.0% 67.0% 81.0% 65.0%
Satisfying factor
20E Qo
e 7.5% 27.8% 14.0% 33.0% 19.0% 35.0%
Unsatisfying factor
B2ArE & A SEEA / Supplement and comprehensive analysis
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