mun ereus Bz oxeas @

O HIAE HIS 838
Product information

= oy

H=3 XD QW) GWEO|(AHIA HAEIFA : USD 2.50)
Product Name
RIZE AH( &2 F) B Aol oy

manufacturer

¢ MEY Product name :
SAF A

I o
E&E

ANE SAMHS

¢ HIZAF manufacturer :
H

00

Similar products on the
market

¢« SHE =D EOHOHA
Selling price in the country

($ or Euro etc.)
A

010

0

Date of consumer’s survey

IHAE =&

S0 2 SEX
and numbers of respondents

=& I

Date of survey

20234 11 15¢€ ~ 11 30

o

(=}

AN

42 SEHA =

Number of respondents

Ot

25

%]

2.

& Zat

Analysis result

AHIXF K8 / Consumer type

ge

Gender

male / female

20s / 30s / 40s +

8d /174

138 / 6% / 64




M= O} (1) / Product evaluation

&S JEKIQICH &Kl o4t BS0ICt =it 0 J=CH
Strongy disagree Disagree Neutral Agee Srongy agree
TN d== - - °% / 8% 8% / 32% 152 / 60%
Package preference
Al XN OIA
A!ﬁ & B ) - 19 / 4% 5% / 25% 6% / 24% 9% / 30%
Impression before eating
A& & EHOt
. . - 2% / 8% 2% / 8% 129 / 48% 9% / 36%
Evaluation after eating
o|
Hlle) el - - 19 / 5% 4% / 16% 229 [/ 73%
Naming evaluation
A I
JE@ 2t I 19 / 3% - 5% / 20% 74 [/ 28% 13Y / 52%
Productivity evaluation
4 IH
.j}ﬁ ojl'- - - 5% / 20% 5% / 20% 159 / 60%
Price evaluation
HIZ Il (2) / Product evaluation
EHlalixl /e ~e oy (== |
CIXtel Hioj ot 9
(Flavor/ (Food ot (Taste) ) )
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
orE R0l
. 199 / 76% | 199 / 76% | 129 / 48% | 13YH / 52% | 13YH / 52% | 16YH / 64%
Satisfying factor
SHE ol
LIS - - °0% /7% | 19 / 3% ~ 5% / 17%
Unsatisfying factor

CE

—

02
p

s

OB

g=24 / Supplement and comprehensive analysis
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