B (oo eive miz opeias zap
OFAHAE HE &8
Product information

=Y
@2 AY (& el
Product Name | (& ene)
AIZ A2 R) Q82 =ETASA
manufacturer
+ HIEY Product name : —
¥ % 8 33¢g
AS SAHHIS ¢+ HIZAF manufacturer :
Similar products on the |[E=AIFZEELERAT
market ¢ HEROb BOHIH
Selling price in the country :
4,99 °H(CNY)

OHBIHAE =& 20 € SEL =
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