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Analysis of Consumer’s survey
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Product information
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Similar products on the
market
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H&2Z Product name :
Boondi Ladoo (250gm)

Ml Z=AF manufacturer :
Haldiram’s

¢ O =D ZHOROL=A
Selling price in the country :
1.82 (9

Date of consumer’s survey and numbers of respondents
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Date of survey
42 SEA = 005
Number of respondents
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Analysis result

AHIXF & / Consumer type

ge

Gender

male / female

10s / 20s / 30s / 40s / 50s
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KIZ ZJ (1) / Product evaluation
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Strongly disagree Disagree Neuitrdl Agee Srongy agree
_ - ol
EIRY Sedis (Pt 4% (20%) 122 (60%) 4% (20%)
Package preference
1 S A /=2l
PN s () 7% (35%) 1% (55%) 2% (10%)
Package preference
Al X OIAF (%
A'“. & g (‘). 3F (15%) 9% (45%) 8% (40%)
Impression before eating
Al XN OIAF (B
A & & et | ). 9% (45%) 49 (20%) 7% (35%)
Impression before eating
Al S ol
R (='°"k.') 2% (10%) 8% (40%) 109 (50%)
Evaluation after eating
A& & HIL (A21F) - o - o - o
Evaluation after eating 5% (25%) 5¢ (25%) 102 (50%)
toly =
1!0| jr. 12 (5%) 62 (30%) 109 (50%) 3% (15%)
Naming evaluation
AP A H S22t
st ol (=) 2% (10%) 12 (55%) 7% (35%)
Productivity evaluation
AEH 9 ol by
<lizic) Job (LT ) 12 (5%) 5% (25%) 7% (35%) 7% (35%)
Productivity evaluation
A H
=8k 4% (20%) 9% (45%) 7% (35%)
Price evaluation
HE ZII (2) / Product evaluation
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(CIXkeN (=) () (52) (Other)
olE 0l
. 169 (80%) | 17 (85%) | 18Y (90%) | 13 (65%) | 18Y (90%) | 16Y (80%)
Satisfying factor
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of %
Unsatisfying factor I (et
SeAtE & AH SEEA / Supplement and comprehensive analysis
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