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Product information

N :
Product Name Tok=PoK
HZEAH=ESLA) Z=0 FS

manufacturer T

+ MY Product name :
Mamasuku TopokkKi

NS SAHHIS ¢ M= A} manufacturer :

Similar products on the PT Jico Agung (& XIA &)

market CHE=IL TOOL
Selling price in the country :
(CIZHIAIOF - 1.02$ JI=

OFUEHIAE =& Sl 2 SEA +

Date of consumer’s survey and numbers of respondents

_77:_ | (I 3
& i 2023. 06. 30
Date of survey

0

g 291 + 5

Number of respondents

=s 21

Analysis result

2HIAF S8 / Consumer type

g€

Gender

20s / 30s / 40s +
20s(50%) / 30(30%) / 40s + (20%)

male / female

Male (40%) / Female (60%)

KZ ZOF (1) / Product evaluation

-1
_




& JZXIRICH m=INEC == =0 Ol =t
Strongly disagree Disagree Neutral Agee Srongy agee
WIIA &S o/ o 109 359 5y
Package preference = (20%) (70%) (10%)
A&l & OlAH o/ o 214 199 109
Impression before eating = (42%) (38%) (20%)
A& = EOt o/ w 9y 129 299
Evaluation after eating = (18%) (24%) (58%)
oy ot o 79 33 403
Naming evaluation = (14%) (6%) (80%)
MBS B} S E 49 262 1994
Productivity evaluation = ‘ (2%) (8%) (52%) (38%)
1A EOt o/ o 39 14 289 84
Price evaluation = (6%) (22%) (56%) (16%)
HIZ ZIt (2) / Product evaluation
2 X _
Cixrer | EB/SMo A ol 9% o
(Flavor/ (Food ot (Taste) ) )
(Package (Naming) (Price) (Other)
X Scent) texture)
design)
orE Q09I 39¢ Mg 359 429 439 24
Satisfying factor (78%) (82%) (70%) (84%) (86%) (48%)
E0E K09l 1"y 9g 159 8y 74 26
Unsatisfying factor (22%) (18%) (30%) (16%) (14%) (52%)
HaAE 2 AH SEEA / Supplement and comprehensive analysis
I UIAIOF THICH =& 902, AHIA=SZ otHE2 XN I OFE DK =
SgE AS. 88X MA HEBSO0| LIUEAM JIH HME2 X2 FAHALD UL,
HE 0% WIIXe 3ol CHSt OtOIEICIEIDF =&l AlE B8tS0] EUS
&= A& / Future plan
M= =540t ;I-Sj'ji-l/ I:)\| %M ﬁ;%ﬂl;lg%lff*%@ HE 22 ¥ AII=2E SHEUAM X
I=] St os oS (=
Product -HE WY ¥ AS0 Z20M2 S5 20l HAIS Sif AHIKNSO I

promotion plan

d2d g od

diAlD S&8ot
recipe

application plan
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