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Product information
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MZEA=Z=LA)
manufacturer
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¢ MEY Product name :

Magnum Eiscream
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Similar products on the
market
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Date of consumer’s survey and numbers of respondents
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Number of respondents
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Analysis result

2HIXF 88 / Consumer type

AYE Gender

AHE Age

male / female

10s / 20s / 30s / 40s+
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MIZ Ol (1) / Product evaluation
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Srondy disagree Oisagree Neutra Agee Strongy agree
PRy i %/ % /% 324/15% 62/30% 122 /55%
Package preference
Al X OlA
A!ﬁ & B ) o/ % 19/5% 2H/10% 1128/50% 79/35%
Impression before eating
Al & TH
MT e ) A/ % 12/5% 0%/% 3%/15% 17%/80%
Evaluation after eating
o|
H'.Ol" s . /% 3%/15% /% 3%/15% 159%/80%
Naming evaluation
AFEIZ
JE@ 2t I d/ % H/% 19/5% 5%/25% 15%/80%
Productivity evaluation
4 IH
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Price evaluation
HZ Tl (2) / Product evaluation
71 SF/LH A A2t
CIXkel Hioj oA 9
A (Flavor/ (Food ot (Taste) i l. + |
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
B=E 20l
L 199/90% 16%H/85% 209%/95% 209%/95% 189/85% 199/95%
Satisfying factor
ZSoOlE QO
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Unsatisfying factor
SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
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&= & / Future plan
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