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San Carlo Potato Chips
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Analysis result
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Gender

male / female

10s / 20s / 30s / 40s+
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MIZ Ol (1) / Product evaluation
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Strongy disagree Disagree Neutral Agee Srongy agree
R s %/ % 24/10% 44 /20% 0% /45% 62/30%
Package preference
Al XN O|A
A!ﬁ & B ) o/ % 29%/10% 3%/15% 9% /45% 7%/35%
Impression before eating
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Evaluation after eating
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Naming evaluation
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Productivity evaluation
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Price evaluation
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Satisfying factor
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Unsatisfying factor
SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
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