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Product information
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Product Name
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manufacturer
¢ MEY Product name :
Viamunde © 50| 400g

ANZE FAHS 4 JHIIM manufacturer :

Similar products on the st AF (OFOHE 220l EHOH)
market R

¢ HE=DF TOHOHA
79 82

OFUEIAE =& el & SEN =

Date of consumer’s survey and numbers of respondents
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2023 068 152 ~ 17Y (3¥2H)
Date of survey
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Number of respondents
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Analy3|s result

2HIXF 88 / Consumer type
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Gender Age
male / female 10s / 20s / 30s / 40s+

10 & / 18 158 / 5% / 38 / 5%
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Strongy disagree Disagree Neutral Agee Srongy agree
_ e
Pl e o/ % 194/4% 2724/96%
Package preference
A!M e ) ¥/ % 209/71% 82 /29%
Impression before eating
A&l = HI} )
. ) H/ % 3%/ 1% 7%H/25% 159 /54% 3Y/11%
Evaluation after eating
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H'.OIC’ °j+. 8/ % 19/4% 8%/29% 10%/36% 9%/32%
Naming evaluation
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Productivity evaluation
4 IH
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Price evaluation
MZ Tl (2) / Product evaluation
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(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
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L H/ % 18 /64% 199/68% 18Y/64% 199/68% 209 /71%
Satisfying factor
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ey o/ % | 02/0% 194/4% 324/11% 14/4% 024/0%
Unsatisfying factor
SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
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&= & / Future plan
M= =weor  |OI03 OIEI2IQS0l OF HR0|S %ol B0l gie9=z, ®e
AAIDIBIE BHS0l XY roZ FEE 25,
FlieralLiet HOIASD OIAEITRY S=. AE S (1243 SNS BE02 24 L
promotion plan Bt HEO| JHQIA™E & gl %g% E5t 228 &Y
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