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Analysis of Consumers survey
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Manufacturer £=UZ+ : KK Company
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Similar products
on the market
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At ®@2l/ Manufacturer :
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Selling price in the country :
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Date of consumer’s survey and numbers of respondents
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Date of survey 2023/07/01-2023/07/31

o
A D4

Number of respondents 1343
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Analysis result
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Gender Age
oM 20+ (50%) / 30+ (35%) / 40+ (15%)
LA 20+ (55%) / 30+ (25%) / 40+ (20%)
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Impression before 13498 /% 40% 60%
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Evalua*t!:r!\if?czzreating 1 34%'/% 20% 20% 60%
Na}?:]%\g%%l II:a7t!-on 134%'/% 30% 70%
Productiviy evaluation | 134%/% 60% 0%
Priczrﬁgv;%:artion 134%8/% 30% 30% 40%
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(Eaeg(;r%e Scent) | texture) | ng) (Price) (Other)
Satishma factor | 1348/% | 20% 25% 35% 10% 10%
Unsatbbing Jactor | 1348/% | 35% 15% 20% 10% 20%
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Supplement and comprehensive analysis
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