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Analysis of Consumer’s survey

OBIHIAE HIS 32
Product information

H39
Product Name
HIZEAH(S=SLA)

manufacturer

+ HIEZY Product name :
oA EF / Pasta

AZE SAHHIS
Similar products on the
market

¢ HIZAF manufacturer: China

¢ OHE =30t EOHOtZ 13,300%/
16,000%

OFUEIAE =& el & SEN =

Date of consumer’s survey and numbers of respondents

=& 12
2023E 10827
Date of survey
42 SEA = 002
Number of respondents

= AR
Analysis result

2HI X 88 / Consumer type

o4 Hd =X =0 &Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | 5t27/ £SHE/ D&t Z2E/01&

8/12 3/8/9 7/9/4 12/8




M= O} (1) / Product evaluation

do 22X 1]/ =)
SN I e - S OO R
Strongly Disagree Neutral Agree Strongly
disagree agree
@ ZX 2 0% 10% 35% 35% 20%
@ ZX ME 5% 5% 35% 40% 15%
WIIX A5 ® Lz CIXel 5% 10% 35% 40% 10%
Package @ ®old 5% 5% 40% 40% 10%
preference ® JIAIA 0% 10% 25% 35% 30%
® HE 72/22 5% 5% 40% 35% 10%
@ 88X Edc= 0% 15% 35% 40% 10%
AAL F OIA @ A2EE OIAF 5% 10% 35% 35% 15%
Impression @ =28 ola 0% 5% 35% 35% 25%
before eating| 5 551 5% 15% 30% 40% 10%
@ Al 5% 10% 45% 35% 5%
@ A2 = Z0| 0% 5% 40% 40% 15%
A& 2 8ot 5 ag = =0 5% 5% 35% 45% 10%
Evaluation
after eating @ Mt =0 0% 5% 30% 45% 20%
® SEd 5% 5% 35% 40% 15%
® & St 3 0% 5% 50% 30% 15%
O g 0% 10% 30% 45% 15%
Lol &ot @ 7l 5% 10% 45% 25% 15%
Namin
‘g @ dZ4 0% 10% 40% 40% 10%
evaluation
(ORSE= 0% 5% 30% 45% 20%
D s2E 5% 15% 40% 35% 5%
@ MRT 5% 5% 45% 30% 15%
® g=Ex 0% 10% 30% 45% 15%
d5d 8t | @ ay gz 5% 5% 25% 40% 25%
Productivity
evaluation ® =20 dsSE 5% 5% 40% 35% 15%
® dlEHN 0% 10% 35% 40% 15%
@ oIXE 0% 5% 25% 40% 30%
HE d% 5% 5% 40% 35% 15%
JIE B} Price evaluation 2.8% 7.9% 36.0% 38.0% 15.3%




MIZ O} (2) / Product evaluation

WA gy Al
(o]} (=] 4 Q|
CIArer (Flavor/ (Food |8 (Taste) HIOI.O 7P.—. |
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
otx R0l
. o 10% 5% 30% 35% 10% 5% 5%
Satisfying factor
=0IE 209l
=0 ,9 10% 15% 10% 10% 10% 35% 10%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
=S olelele|e olelelele | oleele|se
Age range
5% 0% 5% 0% 5% 10% 5% 5%

10% 10% 15% 10% 5% 5% 10%
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reason & analysis
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&S JIAW / Preferred price range

A
. $3.8 (45%) $4.6 (45%) $6 (10%)
Price range
HEEOl OB UM
Ol ¥ & Q0 &2 MU oF JtA0| ®YotH, SHJUNA S 1
reason & analysis AT X3 HIMLCEH Z &0l ECt. MAHEACH HEE
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&/ Supplement and

comprehensive analysis

S2AE & A SEE
. 2ol == JI=0ICt.
28|} 5 . 20l UR £
DO HelshA EO03HC.
% 4 5 . XcelJF 2HEG6HH, 80l EQULE.
. SNSE 0 SEH &&= Sall 22
uAY A= . K-food NEUS B
. CHEY OI2UOIA =2l & AIMSAIE S0tk EE
&t5 J& / Future plan
HE E280H . SNSE 2 S&EH ULsS SEdll &2
Product . K-food M2 =2
promotion plan . LHE OO X2l L AAHAIE Sote 28
diAlLl 28t . 2¢YE TOIAEIZ ZE0tols EOIE, XX, Ol €2 =O1E &= US
recipe L|C}.
application plan COE - AZHE 2 HSELUIGH




