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Product information
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Product Name
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manufacturer

+ MIEY Product name :

Sabritas
NS FARIE ¢ MIZAF manufacturer :
Similar products on the Sabritas
market
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Selling price in the country
45 MXN
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Date of consumer’s survey and numbers of respondents
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20234 68 2¢4
Date of survey 2
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Number of respondents
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Analysis result
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Gender Age
male / female 20s / 30s / 40s +
4/ 21 12/9/ 4
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Strongy disagree Disagree Neutral Agee Srongy agree
TN d== 0g / 0% 0g / 0% 49 / 16% 8% / 32% 13% / 52%
Package preference
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A!ﬁ & B ) 09 / 0% 2% / 8% 6% / 24% 79 / 32% 5% / 20%
Impression before eating
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. ) 0% / 0% 19 / 4% 4% / 16% 8% / 32% 129 / 48%
Evaluation after eating
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Hlle) el 0 / 0% 0% / 0% 4% / 16% 109 / 40% 19 / 44%
Naming evaluation
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JE@ 2t I 0% / 0% 2% / 8% 7% / 28% 5% / 20% 129 / 48%
Productivity evaluation
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) . 0 / 0% 2% / 8% 6% / 24% 2% / 8% 159 / 60%
Price evaluation
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(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture) MNES
design)
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. 20/80% 174/68% 199/76% | 239/92% | 21%4/84% 15%4/60% 18 /72%
Satisfying factor
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. 0/0% 0Y/0% 3Y/12% 0/0% 0/0% 3% /12% 2%/8%
Unsatisfying factor
SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
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promotion plan




