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Product information

H=3 ot it 2
Product Name
HIZEAH(S=SLA) Al
manufacturer -°
+ HIEY Product name :
Donitas
AS SAHHIS ¢+ HIZAF manufacturer :

Similar products on the
market

Totis

ofEf=Jt E0Hot=A

57 HiA (2600)

OFUEIAE =& el & SEN =

Date of consumer’s survey and numbers of respondents

=& ER
Date of survey

2023¢ 128 15¢€ ~ 29¢

Number of respondents

69

=4 21

Analysis result

AHIXF K8 / Consumer type

| 7Y
Gender Age
male / female 20s / 30s / 40s +
21 / 48 50 /10 /9




HZ ZI (1) / Product evaluation

o= && =X =X |lCH B20ICH =0 D O=CH
= Strongly disagree Disagree Neutral Agree Strongly agree
- ia
oI dst 0% [ 1.4% | 3% /22% | 138 /9.4% | 43 / 31.2%| 779 / 55.8%
Package preference
Al X OlA
Al & ety 0% /14% | 1% /07% | 13 /9.4% | 28% /20.3%| 94 / 68.1%
Impression before eating
AlAl = HI} o o o o o o o o o o
Evaluation after eating 3%/ 2.2% 19/ 0.7% 59 [ 7.2% | 319 / 44.9%| 98% / 71.0%
diolg =ot
; i 3% / 4.3% 9% / 13.0% | 19% / 27.5%| 19% / 27.5%| 19 / 27.5%
Naming evaluation
AEH HIL o o o o o o o o o o
Productivity svaluation 29 / 1.4% 19/ 0.7% | 22 /15.9% | 37% / 53.6%| 76% / 55.1%
A
- 8/ 14% | 2% /14% | 1%/ 7.9% | 24% [ 17.4%| 308 / 21.7%
Price evaluation
KIZ ZJI (2) / Product evaluation
ILEIPN st/ Al
. Cxer | Z/SM o A doly | o S
& =2 (Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
desi Scent) texture) NEAS
esign)
% 28l 6121/88.4% | 64%/92.7% | 672/97.1% | 6221/89.9% | 38%/55.1% | 54%/78.3% |11324/81.9%
Satisfying factor R Y R S S R R
=os [0l 2%/2.0% | 19/15% | 12/1.5% | 39/43% | 122/17.4% | 49/5.8% | 32/2.0%
Unsatisfying factor Sle9m SHen i Simen S " e
B2ArE & A SEEA / Supplement and comprehensive analysis
1. ORIl AASAIE SRS ZA0H (X2Y)
2. 2HNZ & MSE AJNOE AASH EFMCH (X7Y)
3.5 0 2 EZ2 0E0l URSH EAC0H (X19YY)
4. MAEADE O RpAH ZAUC (X2H)
5. 0101 HZ2 %= MNHSS Sof dA2S WHEH S0
6. TV, 2iCI@ S= S&t &1L}, O|HE Al S2 Soll 22613 EA0 (X2Y)
7. M2 ZZX0 SLH2, ME S MSH 2 FEE & o ZEGHH Z&o =2 0
8. SNSE S8t E2% H=0{, 0i0I2 HIUS XIFO0l sHG2H ZAL
9. SNSE Sadfl 825 O of =8 =Lt (X3%) ~ B B
10. It AHIANSHA £2 JHES M3S22M I AHIANS0l 228 & & UA ot SUCHL
11. HSAAE ATEGIN 2EHFH ZS2ALH (X4F)
12, 20| & O HgA2H =L )
13. IS WA= HAIDOA E2 SHESHOHE JUs) XD ofLITH
14. O 22 EA0AM SI=2HES 2t £ AU Z2C0H (X2Y)
&= & / Future plan
NS L2480k
Product HIXIS|, SATL 235} Al SO 2A AXIGHH M= S8 U AlAl THE SHAL &3
promotion plan
dlAIL E=ghot HAIZ MBS0l Z0tot= 25 AAQ HEEILH AALE RO0IE &4
recipe application plan | S22 €= Y S M HE = UEF oL




