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Product information

H39
Product Name

Ot &

MZEAH=ESH)

manufacturer

= OA 2t

+ HEY Product name :
Polvorones

ANE SAHIE
Similar products on the
market

¢+ HIZAF manufacturer :
Marinela

¢ SHE=IF EOHIOHA
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Date of consumer’s survey and numbers of respondents

=& ER
Date of survey

2023¢ 112 13¢ ~ 30¢

Number of respondents

42

=4 21

Analysis result

AHIXF K8 / Consumer type

| 7Y
Gender Age
male / female 20s / 30s / 40s +
12 / 30 22 / 5/ 15




HIZ ZJ (1) / Product evaluation
e &5 =ERIRMCH =X Qi 220IC = O DJ=ICH
= Strongly disagres Disagree Neutral Agree Strongly agres
_ .
IoIX d== % [ 23% | 19 /12% | 6% /7.1% | 38% /45.0%| 38% / 45.2%
Package preference
Al X OlA
Al & ety 0% / 0% 0 /0% | 112 /13.1%]| 162 / 19.5%| 599 / 70.2%
Impression before eating
A&l = HI| o /o o o o o o o o o
T e e 0% / 0% 19 /1.2% 29 [ 2.3% 14% / 16.7%| 68Y / 80.9%
uloly ot
A . 49 / 9.5% 19 / 2.4% 159 / 35.7% 59 / 11.9% 179 / 40.5%
Naming evaluation
NES "It o 1 o o 1 o o o o o o o
Productivity evaluation 0% / 0% 04 / 0% 269 / 30.9% 23% [ 27.4% | 379 [ 441%
A
- 0% / 0% 0% /0% | 119 /262%| 152 /35.7%| 169 / 38.1%
Price evaluation
HIE It (2) / Product evaluation
WX | g a2t
_ cxe | /=AM me ol pIE: -1 <
& =2 (Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
Kag Scent) texture) g NEHA
design)
a= @09l

(uz] %
Satisfying factor 768/90.5%

39%/92.9%

41H/97.6%

41%/97.6%

22%/52.4%

318/73.8%

60 /71.4%

ELE K9l

Unsatisfying factor 3%/3.6% 0%/0% 02/0% 194/2.4% | 5%/11.9% | 0%/10% 02/0%
B2ArE & A SEEA / Supplement and comprehensive analysis
1. O 220 & O A3 H ZA0
2. & MASOl AlA AMAl=E HRL £E2 01318 =0l A 20,
3. SNS =2 N8 822 O ol = 2.
4. AHCIHZ & HEB A0 UUSH EZAHC
5. ANlal HAIE 20| e =20
6. HUE SH 20N HeLIN EUCH
&= A& / Future plan
HE E280H
Product HiXISl, A 235 A S0l A EXI5IH HIE S8 L AlAl, TS SHAL Ha
promotion plan
diAlLLl &= 8ot
recipe application plan




