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Product information

2 HIXH 2& / Consumer type

=

Gender

=]
Age

=4 W T
Product Name
RZAH(=Z=LH) =gas

manufacturer

male / female

10s /20s / 30s / 40s +

AS SAHHIZ
Similar products on
the market

¢+ ME9Y Product name :

¢ MZAF manufacturer :

¢ OHE=2DF EHOHOLA
Selling price in the country :
RD ($ or Euro etc.)
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Date of consumer’s survey and numbers of respondents

= IR

Date of survey

1238 05€~12&3 17¢

2 Sgx 4

Number of respondents

209

O Kt 10CH (2%)
O Kt 2001 (3¥)
O Kt 3008 (2¥)
O4 Xt 400H 014 (29)
=P\ 10CH (2%)
ISP\ 2000 (5%)
=P\ 3000 (3¥)
= At 4000014 (1Y)
HZ O (1) / Product evaluation
&5 JEXIRIC X SiCH £S0ICt TRt O J&CH
Strongy disagree Oisagree Neutral Agee Strondy agree
PR S 0%/ 0% 0/ 0% 19/ 5% 4%/ 20% 158/ 75%
Package preference
Al ]
AI._' d s n 0¥/ 0% 0/ 0% 4%/ 20% 5%/ 25% 112/ 55%
Impression before eating
| =
Mé‘ &2 . 0¥/ 0% 0/ 0% 19/ 5% 2%/ 10% 178/ 85%
Evaluation after eating
HIIOI‘EJ gjl.. 0/ 0% 0/ 0% 4%/ 20% 3%/ 15% 13% /65%
Naming evaluation
g88 B 0%/ 0% 02/ 0% 3%/ 15% 5%/ 25% 128 /60%
Productivity evaluation
2
.Jl._‘ gjl.. 0/ 0% 19/ 5% 4%/ 20% 5%/ 25% 102 /50%
Price evaluation




HetAlel & x| S&E4A / Supplement and comprehensive analysis |
HZ "OL (2) / Product evaluation |
JEH??: B/l He ol Pl i)
Rl (Flavor/ (Food 9t (Taste) 1101 = !
(Package (Naming) (Price) (Other)
) Scent) texture)
design)
a= Qol
S 181/ 5% 181/ 5% 194/ 5% | 1694/ 80% | 0%/ 0% 0%/ 0% 12/ 5%
Satisfying factor
Uni‘ifwngictor 4199/ 20% | 0%/ 0% 294/ 10% | 4%/ 20% | 3%/ 15% 584/ 25% | 22/ 10%
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&= & / Future plan

HE 2280t -

X 210 &L SNSE S8 21
Product - d¥AE s A AT
promotion p|an - II-’—‘“\-% }\|%%OH}\|» E‘:‘ g)c(;‘ T\i”"_—%goHM‘
dAlLl EEgot
recipe - AFQ M YUAHA HEZO 0l 22 AF LHY A

application plan




