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Product information

d4
Gender

male / female

20s / 30s / 40s +

HEH
Product Name

IZHOIQE A RaF

RIZAH=2LHA)
manufacturer

HY (8t=20tRZ2E)

ANE SANE
Similar products on the
market

¢ H3g

‘Belenus

Product  name

¢ HIZAF manufacturer :
Mefasa farma

¢ HE =Dt EHOHOHE
Selling price in the country :
RD 1,217.86 ($ or Euro
etc.)

OIUBIAE =8 @l & SEA +=

Date of consumer’s survey and numbers of respondents

FA IR
Date of survey

108 242~10& 31

& SEA =

Number of respondents

=4 21

Analysis result

AH|XI 28 / Consumer type

_‘I’I_

Of Xt 2000 (49)
O Xt 3001 (3¥)
O Xt 4004 o1& (79Y)
=P\ 200H (19)
=X 3000 (1)
=X 400HOI & (44)
HZ ®O (1) / Product evaluation
&6 XIS &) ot 3ot =& O§< J&ICH
Strongly dsagree Cisagree Neutral Agee Strongly agree
MY S 0¥/ 0% 0%/ 0% 1%/ 5% 52/ 25% 142/ 70%
Package preference
Al A QA
Al._‘ d 23 . 1%/ 5% 0/ 0% 3%/ 15% 92/ 45% 7%/ 35%
Impression before eating
Al}._\l & Sl q 0%/ % 0%/ 0% 0/ 0% 112/ 55% 92/ 45%
Evaluation after eating
=]
L‘II.OIJ &kl A 0%/ 0% 19/ 5% 4%/ 20% 8%/ 40% 7%/ 35%
Naming evaluation
ét%g Ej} [=3] % o 9 [=3] ©, [=3] o [=3] L)
Productivity evaluation 0/ 0% 0/ 0% 19/ 5% 9/ 45% 10 /50%
H
O # 0%/ 0% 0%/ 0% 1%/ 5% 9%/ 45% 109 /50%
Price evaluation
HaAlel & Ax E&EA / Supplement and comprehensive analysis
HZ ZOt (2) / Product evaluation
m:a:I: ko e Jorg (2] |
CIXte! Hlor oA a2
ak
(Package (Flavor/ (Food | 9t (Taste) (Naming) | (Price) (Other)
) Scent) texture)
design)
g & 0g/ 0% 0%/ 0% 0/ 0% 102/ 50% | 102/ 50% | 02/ 0% 08/ 0%
Satisfying factor
gal= |
e A 3%/ 15% | 22/ 10% | 2%/ 10% | 112/ 55% | 1%/ 5% | 19/ 5% | 0¥/ 0%
Unsatisfying factor
- ‘|2 -




OIEIAE

HIS
—_—o

HE S=2got
Product
promotion plan

- X MS2 JtZ0l %0l BIMXIZH O IS JtHA2 Mg
- SHR0IA PO OHSEOL EH PE 4 AN OIS HHAM S
-2 g0l 9= Jel REAHYXC HE2 I SE20] Hil EUS
- HE &€3o 23 s

&= A& / Future plan
A28t MBS0l CHst 2401 ZOHXI1D e IJb=2dl, 0 M3 £2
A, Y= YEHU s XS E2IF ERE
LE HS=2S THE M AE 1§ 822 SHGIH MS0l CHol
430 =22 25

dAlLl ESgot
recipe
application plan
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