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Product information

A3 25w
Product Name

AZA(TZGA) B

manufacturer s

AlT AR

market

Similar products on the

e HEZH Product name :
Buckwheat Pancake Mix

Orgran

e X =A} manufacturer :

o ANY=Th Eoj7tA
Selling price in the country :
R11495 USD § 265

BUCKWHEAT
PANCAKE

MIX
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Date of consumer’s survey and numbers of respondents

221 9
Date of survey

20234 98 102 (18%) & 9% 30¢ (29)

HE S84

Number of respondents

209

£y A%
Analysis result

AH|A} 7538 / Consumer type

A
Gender

Age

AFA o
Residence

A4
Job

male / female

20s / 30s / 40s

+

45% [ 55%

35%/20%/35%

stdl A

Unemployed (Incl.
Housewife & Pensioner)
20%

Employed 80%

A= H7} (1) 7 Product evaluation
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disagree Disagree Natural agree

® = e 0/0% 0/0% 1/5% 10/50% 9/45%

® 2% Wz 0/0% 0/0% 0/0% 11/56% 9/45%

4714 Ase ® ZF Oxel | 0/0% 1/5% 6/30% 5/25% 8/40%

Package ® BN 0/0% 0/0% 3/15% 6/30% 11/55%

preference ™7 0/0% 0/0% 1/5% 12/60% |  7/35%

FON R 1/5% 0/0% 2/10% 9/45% 8/40%

@ ®x EMES | 0/0% 0/0% 6/30% 9/45% 5/25%

N4 A ® AZHE 4| 0/0% 1/5% 5/25% 4/20% 10/50%

Impression | @ #2= elg 0/0% 1/5% 3/15% 11/55% 5/25%

before eating™ o o 0/0% 0/0% 2/10% 7/35% 11/55%

O 0/0% 0/0% 2/10% 7/35% 12/66%

® NS 5 20| 0/0% 1/5% 3/15% 3/15% 13/65%

A F H7t e Ag = 20| 0/0% 1/5% 1/5% 5/25% 13/65%

Evaluation

after eating | @ B 30| 0/0% 1/5% 1/5% 8/40% 10/50%

® =241z 0/0% 0/0% 3/15% 5/25% 12/60%

® N ot HE 0/0% 2/10% 5/25% 7/35% 12/30%

ORI} 0/0% 1/5% 7/35% 7/35% 5/25%

yolw 7} @ 714 0/0% 5/25% 3/15% 4/20% 8/40%

e‘l:la%n;g%n ® HEy 0/0% 0/0% 7/35% 7/35% 6/30%

® ME= 0/0% 1/5% 3/15% 8/40% 8/40%

® 2g= 0/0% 2/10% 1/5% 6/30% 11/55%

GRS 0/0% 2/10% 2/10% 7/35% 9/45%

® pEs 0/0% 1/5% 3/15% 6/30% 10/50%

F4 87t | @ 7 oz 0/0% 3/15% 1/5% 6/30% 10/50%
Productivity .

evaluation |® A28 Mz= 0/0% 1/5% 2/10% 11/56% 6/30%

® 3= 0/0% 1/5% 11/55% 6/30% 2/10%

@ xE 1/5% 4/20% 6/30% 6/30% 3/15%

® S2HE | 0/0% 2/10% 3/15% | 8/40% | 7/35%

7}2 7} Price evaluation  0/0% 2/10% 6/30% 9/45% 3/15%
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