ohel oL MIZ oREIAE 2ok

aAHAE AF AR
Product information

e ]
=3 OFS Mttt
Product Name
AZHFEAA) | qasy;
manufacturer
¢+ HMEY Product name

Teriyaki Chicken Bao Buns

¢ M ZAF manufacturer :itsu
 AF RAAE
Similar products on the
market

¢ BE=7F durtA
Selling price in the country
R473.00 USD $ 26.32
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Date of consumer’s survey and numbers of respondents

== 3] 14-31].
TR 2 = = ol
Date of survey 20234 62 24
Number of respondents ¢

24 23

Analysis result

AH|A} 7538 / Consumer type

Ay CE] =X T
Gender Age Residence Job

= Unemployed (Incl. Housewife
male / female 20s / 30s / 40s + st AHO & Pensioner) 5%

A= H7} (1) 7 Product evaluation

45% / 55%

20%/45%/45%

Employed 95%
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c?itsrgg?eé Disagree Natural Agree Sggrré%ly
@ % 2y 0/0% 1/5% 2/10% 15/75% 2/10%
@ =% A 0/0% 0/0% 2/10% 15/75% 3/15%
.| ®=F xRl 0/0% 1/5% 4/20% 14/70% 1/5%
b b P
Package @ mo|d 0/0% 0/0% 0/0% 17/85% 3/15%
reference
L ® 7t 0/0% 2/5% 2/10% 14/70% 3/15%
FON R 0/0% 0/0% 4/20% | 15/75% 1/5%
@ #x EdCc 0/0% 0/0% 1/5% 17/85% 2/10%
@ AZE Q4| 0/0% 0/0% 0/0% 17/85% 3/15%
AH A 9% / / / / /
Impression | @ = o4 0/0% 0/0% 0/0% 17/85% 3/15%
before eati
M g sz= 0/0% 0/0% 2/10% 16/80% 2/10%
® Az 0/0% 0/0% 2/10% 16/80% 2/10%
@ N2 5 =0/ 0/0% 0/0% 1/5% 18/90% 1/5%
AlA 3 B7t e s & B0 0/0% 0/0% 1/5% 18/90% 1/5%
Evaluation
after eating @ et Z0| 0/0% 0/0% 0/0% 19/95% 1/5%
® =292 0/0% 0/0% 0/0% 19/95% 1/5%
® N % FE 0/0% 0/0% 0/0% 19/95% 1/5%
® ws 0/0% 0/0% 15/75% 5/25% 0/0%
yolw 7} @ 7|19 0/0% 0/0% 15/75% 5/25% 0/0%
Naming ® Ay 0/0% 0/0% 13/65% 7/35% 0/0%
evaluation
@ MeE 0/0% 0/0% 14/70% 6/30% 0/0%
® 2= 0/0% 0/0% 0/0% 19/95% 1/5%
@ NEE 0/0% 0/0% 1/5% 19/95% 0/0%
@ BEg 0/0% 0/0% 1/5% 18/90% 1/5%
BEAL B7H| @ 7o 9z 0/0% 0/0% 0/0% 19/95% 1/5%
Productivity -
evaluation |® X380l M=% 0/0% 0/0% 0/0% 19/95% 1/5%
® 5= 0/0% 0/0% 1/5% 19/95% 0/0%
@ olx & 0/0% 0/0% 11/55% 9/45% 0/0%
® 3248 | 0/0% 0/0% 000% | 19/95% 1/5%
7}4 %7} Price evaluation| 0/0% 0/0% 7/35% 11/55% 0/0%




AlE H7} (2) 7 Product evaluation
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A3 | mea | sz
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(Enggié; e (sF'c%\ﬁ’tS/ tg;?u?'g) (Taste) (Nelrr!i#g) (Prl-ice) (Othglr)
Zz 9o
.El'“! a9l 1/5% 6/0% 5/10% | 7/85% 0/0% 0/0% 0/0%
Satisfying factor
Bolx Qo
=S 29l 4/20% 0/0% 0/0% 0/0% 3/15% | 7/35% | 6/30%
Unsatisfying factor
XS A# ) / Preferred age range
20t 30th 400 o]’
a=ud
Age range QI @ D@

application plan
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reason & analysis | Fialo|Lt AAHBOZ |80 52 4 U= 2 | o= 5ot OB
~ 5t Al =N LT ¢ A | F
=] -
‘ A% 7}AY / Preferred price range
A2
. 2(3H/16% 4(6B/32% %
Prich range $2(38/16%) $4(63/32%) $6(103/53%)
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