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« &Y Product name :
Slim & Trim Kondac Ferruccine
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Date of consumer’s survey and numbers of respondents
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Analysis result
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Job

male / female

20s / 30s / 40s +

60% / 40%

20%/35%/45%
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Housewife &
Pensioner) 35%

Unemployed (Incl.

Employed 65%

s Jgx| me
T} TN 58 Q3o 25T
gitsrgg%l)é Disagree Natural Agree Sggrré%ly
@ % 2y 0/0% 0/0% 5/25% 11/55% 4/20%
@ Z® WA 0/0% 0/0% 0/0% 13/65% 7/35%
. | ® =& o=l 0/0% 0/0% 2/10% 12/60% 6/30%
b b P
Package @ mo|M 0/0% 0/0% 1/5% 12/60% 7/35%
reference
L ® 7HAI4 0/0% 0/0% 5/25% 7/35% 8/40%
FON R 0/0% 0/0% 3/15% 8/40% 9/45%
@ ®x =dc= 0/0% 2/10% 5/25% 10/50% 3/15%
@ AZHE ola | 0/0% 0/0% 4/20% 9/45% 7/35%
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Impression | @ $2= o1& | 0/0% 3/15% 2/10% 9/45% 6/30%
before eating™ "> 0/0% 2/10% 5/25% 8/40% 5/25%
@ A 0/0% 2/10% 5/25% 8/40% 5/25%
@ Ag = =0/|  0/0% 0/0% 2/10% 8/40% 10/50%
AlY F B7He Ns = 20| 0/0% 0/0% 1/5% 10/50% 9/45%
Evaluation
after eating | @ X 20| 0/0% 0/0% 0/0% 9/45% 11/55%
® =42 0/0% 0/0% 2/10% 11/55% 7/35%
® & St HE 0/0% 1/5% 5/25% 11/55% 3/15%
@ ws 0/0% 4/20% 5/25% 9/45% 2/10%
yolw @7} @ 71 0/0% 3/15% 3/15% 8/40% 6/30%
Naming ® A7y 0/0% 2/10% 4/20% 7/35% 7/35%
evaluation
ORSES 0/0% 6/30% 6/30% 3/15% 5/25%
@ sz 0/0% 0/0% 3/15% 10/50% 7/35%
@ NEE 0/0% 0/0% 3/15% 9/45% 8/40%
@ =% 0/0% 0/0% 1/5% 11/55% 8/40%
AEA B7H| @ 30 o 0/0% 0/0% 4/20% 9/45% 7/35%
Productivity -
evaluation ® X=0 M5 T 0/0% 1/5% 6/25% 12/60% 2/10%
® 5= 1/5% 2/10% 10/50% 5/25% 2/10%
@ QR = 4/20% 12/60% 1/5% 1/5% 2/10%
® S2HE | 0/0% 0/0% 7/35% | 10/50% | 3/15%
7}4 %7} Price evaluation| 0/0% 3/15% 8/40% 8/40% 1/5%
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