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Product information

=Y
Product Name

MZEA=Z=LA)
manufacturer

+ XNZEY Product name

Quezalteca Especial

AZE SAHHIS
Similar products on the
market

¢ M ZA} manufacturer :
INDUSTRIA LICORERA
QUETZALTECA —

Quezalteca Especial
sooml.
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Date of consumer’s survey and numbers of respondents

=& I

= 2023-06-23 / 2023-06-28
Date of survey

S SEA - 332 / 462 B3 792
Number of respondents < == <

= AR
Analysis result

2HIXF 88 / Consumer type

A4 Sal=
Gender Age
male / female 20s / 30s / 40s +

1000 — 15 (19.0%) Guatemala= 18AI01& Z=2T0§ It
20CH — 27(34.2%)

3000 — 17(21.5%)

40CHOI & - 20(25.3%)

or

&-24(30.4%) / 01-55(69.6%)
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M= O} (1) / Product evaluation

&S J=XIRICH =X o4t == =0 O =0+
Strongy disagree Disagree Neutral Agee Srongy agree
WX 85
W) = 19/ 1.3% 0%/ 0 % 29/ 2.5% 26Y/ 32.9% 50/ 63.3%
Package preference
Ala & OlA
! gl e . 0¥/ 0% 0%/ 0% 3%/ 3.8% 1798/ 21.5% 599/ 74.7%
Impression before eating
A& = B
l. £ . 19/ 1.3% 0%/ 0% 19/ 1.3% 229/ 27.8% 559/ 69.6%
Evaluation after eating
uiolg J
ﬂ. 12 l-. 19/ 1.3% 2%/ 2.5% 26%/ 32.9% 28%/ 35.4% 229/ 27.8%
Naming evaluation
AFIZ j
S %/ 0% 0%/ 0% 62/ 7.6% 039/ 29.1% | 50/ 63.3%
Productivity evaluation
Jt= Eot
. . 19/ 1.3% g/ % 129/ 15.2% 27Y/ 34.2% 39Y/ 49.4%
Price evaluation
HE =l (2) / Product evaluation

2K _
B/ A
CIXtel /e M
(Flavor/
(Package
. Scent)
design)

NS
(Food
texture)

2

(Taste)

4ol
(Naming)

plE

(Price)

a9
(Other)

= Qo

Satisfying factor

76%/96.5%

738 /92.5%

778/97.4%

728/91.2%

502/63.2%

66%/83.6%

o= Qo

Unsatisfying factor

18/ 1.3%

0/ 0%

18/ 1.3%

14/

1.3%

3%/ 8.9%

19/ 1.3%

H2AIE 2 HAA S&=24 / Supplement and comprehensive analysis
St=2 S0 ol MEtEO=Z s A Hlw MHB0 dlol It XHO|
Jb 82 UA &1, €2 &R0 0ot FEED S0 22 &
2 =0lctes Bts2 2. 02 HE 0180 MASIH &S0l Al
&2, J|9ot)] HE8h= 2/A0 AAUS. Ol Uist 2o = HS
Oof CHoll s XlHE 2490l 82 2R
&= & / Future plan
SXA e LAXKX L2 &0l AlISE HE ( The ¥S£+=
IT = — —_ — _ —_
HNE S22t AF)E HMS TE MESE AISSIE & 5 H2 U222 0|0Xl
Product = BRI EUS. O T2 202 NS, H==230 U286 DM
promotion p|an EI% %@ gﬁ‘i‘ DI’%\”E’)IQE OlO'IIID\_:‘ E‘I Elgl-g DH%% %Eél ¢ 9/'\
S 2oz jazE
AT E28tot =5 NE2 E4H4 Recipes= ZRotAl £ A2 SH H=2 o
recine Z Hel2 8 EE6IN ¢t AHel MEQ Tl =2 = /JUsSs A
recie OZ (M. NS BN MBS RO, AURZ Z2 BrSE
application plan ol




